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ABSTRACT 

Listings of guides, newsletters , magazines, 
textbooks, multimedia Jcits, filmstrips, cassettes, and films are 
included in this collection of consumer education materials intended 
to provide teaching-learning resources for preview and evaluation. 
All entries are grouped according to the type of medium, with eacl) 
entry including a title, ordering address, and price (where 
applicable) • Entries for filmstrip kits also describe the kinds of 
materials included in each kit. The 16mm film entries include an 
annotation, grade level, and length of the film; video cassette 
entries are also annotated and note the length of the cassette. 
Textbook entries cover the elementary, secondary, postsecondary , 
higher education, and adult education levels, (SH) 
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Michigan Consumer 
Education Center 

October, 19'(6 



Dear Consumer Educator: 

The Michigan Consumer Education Center maintains a growing collection of 
teaching-learning resources. The purpose of this collection is to provide 
resources for preview a n d evaluation . 

A "basic package of consumer education materials was purchased by a grant 
to the Michigan Consumer Education Center for the Regional Educational Media 
Centers in the fall of 1975 • A map and addresses of the REMC offices are on 
page 3 and k of this catalog. 

To preview materials from the Michigan Consumer Education Center, 
educators may: 

(1) Come to the Center. Office hours are 8 a,m, to 5"p,m. Monday through 
Friday. Evenings and weekends by appointment. 

(2) Request that selected materials be sent on a short term loan. Items 
are shipped via U. S. Postal Service. Previ ewers are asked to pay 
return postage and insurance. Specific dates cannot be honored. 

After previewing materials from the Center, educators should: 

(1) Select items appropriate for classroom use, and 

(2) Make purchase recommendations to the local .school media center or to 
• the Regional Educational Media Center. 

The Center and its media services are funded "by the U, S. Office of 
Consumer:-; ' Education, Michigan Department of Education and Eastern Michigan 
University. 



Sincerely, 



Rosella Bannister, Director Sandie Jones, Secretary-Librarian" 



Eastern Michigan University 
217-A University Library 
Ypsilanti, Michigan 48197 
^°13) 487-2292 
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616/392-230^ 

Area 8 

Mr. Russell Hornbaker 
'Kent Int. Sch. Dist. 
2650 E. Belt line, S.E. 
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Washtenaw Int. Sch. Dist. 
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Ann Arbor, Mi. 1*8106 

,313/769-6522 
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Dr. Bob Johnson 
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Box 278 ;.i 
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MULT I MEDIA LISTS BY SUBJECT 

The following list identifies titles under specific subjects. For further 
information, refer to the yellov section for Multi Media Kits, Filmstrips, 
Cassettes, Records and Games. Films are listed in the pink section of this 
tfulde. Video t,api»n art? In Lhe orange section. 



M 

F 
C 
FS 
G 



FACTORS AFFECTING CONSUMER BEHAVIOR 



Media Kit 
Film 

Cassette only 
Filmstrip only 
Game 



American Consumer: Issues and Decisions C28 
American Family and Values C25 
America's Changing Lifestyles M226 
Buying M2Hl 

Challenge of Consumer Education C21 
Choosing What to Buy MIT 6 
Community, The M112 
Complete Consumer M56 
Consumer G5 

Consumer Defense Mechanisms Ml 2 
Consumers as an Individual M20 
Consumer Power and Social Change M108 
Consumer in Society M20 
Consumer Spending M119 
Consumer Values M119 
Consumerism: Seller Beware F39 
Consumer land; How High the Mountain M127 
Consumers in Action M39 

Consumers World: It's Your Decision M207 

Custom and Tradition M112 

Death M208 

Decision Making M235 

Decisions, Decisions Mlf 
Developing Values Mkj 
Doing Without M190 

Dynamic Consumer Decision Making Mlh 
Economic Decision Making M126 
Equality M2U 
Exploited Generation M2 
Fairness M2U 
Family, The M112 
Family Decisions Gl 
Family Values Ml6l 
Forum's Forum on Values CI 3 
Garden, The MI56 
Getting Ahead of the Game M1Y 
Getting the Things You Want MkQ 
Getting Your Money's Worth M200 
Honesty/Personal Integrity K2h 
Hpw Value Clarification Affects Consumer 
Behavior C23 



Inflation GT 

Introduction to Value Clarification M29 

It's Your Money M56 

Johhny Has One! M3 

Learning to be a Wise Consumer U2kk 

Let the Buyer Prepare M*+2 

Lifestyle . G12 

Marriage and Money M150 

Measures, Values and Bargains M3 

Mrs. Smith Decides Mll+ 

Modern Trends in Consumerism Ml 9 

Money and Lifestyle M2*+0 



Money Talks M21 

Money Tree Fk 

Our Role as Consumer M39 - 

Our Values M2l+ 

Priorities, Decisions, Security M88 
Rational Decision-Making Process M75 
Revelations-of a Register Tape M93 
Responsibility M2h 

Setting Goals Ml , 
Sharing M2U 
Singles Life VC3 
Something in Common M20 
Success M2U 

Teaching Consumer Education C22 

To Buy or Not To Buy M182 

Toy Store MI56 

Trendsetter F56 

Use of Leisure Time M19 

Using Money Wisely Fl 

Values Clarification M177 

Where Does Your Allowance Go? M133 

Wise and Responsible Consumerfihip F66 

Why Do You Buy? F2 

Why You Need Connu/ner Know-Jiow M3Y 

You, the Consumer M133 

Your Money Matters M90 

Youthful Consumer Ml 6 
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MONEY MANAOJjMlSNT AND CREDIT 

Income _( including Lov Income) 

American Poor Mk6 

Banks and the Poor F6 

Careers in Consumer Affairs M237 

Earning an Income Ml 31 

Food Stamp Program M136 

Food Stamps F3^ 

Ghetto G2 

How on Earth Do Working Wives Manage M59 

How to Manage Your Income M92 

How Would You Like to Be Old? Mk9 

It All Works Together M133 

Jobs: An Updated Look into the Future M60 

Labor and Its Value M22 

Low Income Consumer C31 

Making Change 

Money Talks M21 

One Third of Your Life M119 

Paycheck Puzzle M^8 

Payday to Payday F38 

People Profession: Careers in Home 

Economics M173 
Planning for a Career M131 
Poor Pay More Fll 
You as a Worker and Citizen MI69 
You'll Earn It FU3 
Youthful Consumer Ml6 



Savings and Investments 

Bank and the Community Ml29 
Banking Fh$ 

Banking ";nd Banking Services M179 
Banking Series Mlkl 
Best Place to Put Your Savings M65 
Checkbook M195 

Choose Your Bank Carefully, Then Use It 

Right M68 
Dollars and Sense Ml 51 
Financial Security Ml8l 
Full Service Bank MlUO 
Getting Ahead of the Game M17 
How Would You Like to Be Old? M**9 
Investments and Retirement Planning M19 
Money Management M53 
Money is the Medium M13 
Nickels, Dimes and Dollars M218 
Nurturing a Nest Egg Mil 
On Account of Savings Rl 
Personal Economic Security M92 

erJc 



Priorities, Decisions, Security M92 

Putting Your Savings to Work M130 

Retirement Planning VC2 

Savings Accounts MlUl 

Saving and Investing M55 

Saving to Reach Your Goals M37 

Savings for Security M15 

Securities F^9 

Services of a Bank MI96 

$6U,000 Question M56 

Stock Market Game G17 

Using a Savings Account MlUO 

Spending Plans (Budgets) 

All American Consumer M17 

Alternatives in the Marketplace M20 

As the Family Grows Mk 

Be Informed Series M8l 

Blueprint for Money Management M37 

Budget Blues Mil 

Budget: Today and Tomorrow MU 

Budget Help Ml 1*2 

Budgeting M19 

Budgeting F6k 

Budgeting and Credit Ml62 

Budgeting Game M52 

Budgeting Series MlU2 

Buyer Beware M6 

Buyer Beware M20 

Buying Habits and Money Management KikO 

Buying Wisely M37 

Caveat I M119 

Check Stub MlUl 

Checking Account MI96 

Checking Accounts MlUl 

Checking Accounts — How to Use Them Mll+O 

Choose Your Bank Carefully, Then Use 

It Right M68 
Consumer G5 
Consumer Game M56 
Consumer Spending M119 
Consumerism: Getting Your Money's 
, Worth M73 

Consumers in the Marketplace M39 

Consumer's World M238 
Consumership: Getting More for Your 

Money M176 
Day in the Life of Harvey McNeill F76 
Decisions, Decisions M17 
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Doing Without M190 

Dollar Stretching Practices M7T 

Dollar- Victory Ml 5 

Dollars and Sense Ml 51 

Economic Survival for the Future M220 

Exploited Generation M2 

Family Finances /Money and Credit 

Management M219 
FLIP Gl6 

Getting the Things You Want UkO 

Getting Your Money's Worth M37 

Getting Your Money's Worth M200 

How to Budget Ml 1*2 

How to Manage Your Income M92 
_ How a Practical Family Managed Its 
Money M63 

It's New, It's Neat, It's Obsolete F77 

It's Your Money M56 

Learning to Use Money F82 

Let the Buyer Beware M3 

Let the Buyer Prepare Mk2 

Making Do M188 

Making Ends Meet M7 

Managing the Family's Affairs M^ 

Managing Your Money G9 

Managing Your Money M130 

Managing Your Money M172 

Marriage and Money M150 

Mastering Your Money KLkO 

Mediums of Exchange M22 

Meet Margie F72 

Money s Checks and Banks MI96 

Money 5 Credit and Banks M129 

Money Management M10 

Money Management M52 

Money Management Ml8l 

Money Management Ml8^ 

Money is the Medium Ml 3 

Money Makes Cents FS2 

Money Needs Managing FS3 

Money Problems and How to Avoid 
Them MlUO 

Money Talks M21 

Money Tree FU 

Money Well Spent M8 

Nickels, Dimes and Dollars M2l8 
Novelty Buying Mkl 
On Your Own M20 
Overdrawn^ Checking Account M23I+ 
Paycheck Puzzle Mk8 
Paying Your Way G15 
Personal Finance: Budgeting Payday 
|: to Payday MI87 

Vr 



Personal Finance: You and Your 
Jfcney M215 _ ^ 

Personal Money Management MlUO 

Put Your Money Where Your Goals 
Are. F69 

Reconsiling Your Bank Balance MI96 

Revelations, of a Register Tape ■ -M93 - - 

Smart Spending M82 

Something in Common M20 
•Stopping Leaks in Family Spending M79 

Substitutes for Cash M130 

To Buy or Not To Buy M182 

Travels of a Check M196 

Using Money Wisely M98 

Ways to Handle Money M12U 

What is Banking? Ml 1*1 

What are Expenses? M1U2 

What is a Budget? Mite 

Why Budget? Mite 

You as a Consumer Wow MI67 

You, the Shopper M21 

Your Consumer Quotient M56 

Your Money: Now You See It, Wow You 

Don't M17 
Your Money Matters M90 
Youthful Consumer Ml6 

Taxes 

American Taxpayer: Priviledged or 
Exploited M230 

Dollars and Sense Ml 51 

Income Taxes VC8 

Personal Finance: You and Your 

. Money M215 
Taxes M22 

Taxes, Taxes, Taxes Ml 31 
Taxes, Taxes, Taxes: Who Pays the 
Bill? M192 



Credit 

Applying for Credit Mll+5 
Banks, Loans and Interest M22 
Be Credit Wise Mfel 
Be Informed Series M8l 
Before You Buy Ml 89 
Before You Sign M56 
Buy Now, Pay Later M130 
Buy Now, Pay Later M199 

Buying Trouble M207 
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Cash and Credit 
Cash or Credit Mil 
Charge 06 

Classroom Money Management Kit M172 
Consumer and Credit MHO 
Consumer Credit and Money Management Ml83 
Consumer Credit: How Much is Too 

Much M30 ' 
Consumer Education: Retail Credit 

Buying F65 
Consumer Pover: Credit F2k 
Consumer Skills: Buying on Credit Fdk 
Cost of Credit MlkO 
Credit F36 
Credit FU6 

Credit: A Consumer Respurce M30 
Credit and Contracts M10 
Credit Cart Bouquet F23 
Credit Generation M202 
Credit Instruments MlUo 
Debt: The Flip Side of Paradise M103 
Dollars and Sense Ml 51 
Family Finances/Money and Credit 

Management M219 
Finance Company M116 
Hard Facts About Easy Credit M57 
How Money Works M210 
In the Box FT 5 

Installment Buying F3 
Just Sign Here Mh 
Making Credit Work for You M37 
Managing Your Money G9 
Money, Credit and Banks M129 
Money for Sale F67 
Money is the Medium Ml 3 
Money Tree Fk 

New Rules that Protect Your Credit 

Rating M58 
Our Credit Economy M26 
Personal Finance: You and Your 

Money M215 
Personal Money Management MlUO 
Poor Credit Rating M231 
Poor Pay More Fll 
Price of Credit M9 
Problems of Buying on Credit Ml8 
So You Want to Use Credit M69 
Teaching Skills: Getting Credit M87 
To Borrow or Not To Borrow Rl 
Truth in Lending M7b 
Truth in Lending M91 
Up to Your Ears M56 
Using Credit as a Tool MlUO 
Using Credit with Understanding M78 
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Visual Education Kit on Credit M9H 
Warning! Double Check Those Charge 

Accounts M6l 
Ways to Handle Money M12U, Ml 8 

You Take the Credit M92 

You as a Consumer — How Ml 67 
Your Credit is Good. .F50. 



BUYING AND USING GOODS MP SERVICES 

Advertising 

Ads, Ads, Ads: All Aimed at Us M50 
Ads and You M139 

Advertising and Consumer Motivations Ml 
Advertising and the Consumer Ml 07 
Advertising and Comparison Shopping Ml6 
Advertising and You MI76 
Advertising : -Information, Persuasion 

and Deception F62 
Analyzing Advertising F70 
Anatomy of a Sale M31 

And Now a Word From Your Sponsor Ml 2 5, I 
Blue Jeans, Bubble Gum and Comic Books M] 
.Buy, Buy F6l 
Buy Line F19 

Can You Believe Advertising M3 
Come On, The Ml 99 
Commercial, The M133 
Commercials on Television Mkl 
Consumer Advertising Mil 5 
Consumer Behavior: Advertising and 

the Psychology of Buying M170 
Consumer Power: Advertising F9 
Consumerism: Getting Your Money's 

Worth M73 
Consumerland: How High the 

Mountain M127 
Dollars and Sense M151 
Evaluating Advertising M80 
Everything is Not What It Appears v 
To Be M3 

Exploited Generation M2 s ; 
Fact or Fluff M56 
Great American Sell M38 
How to Deal With Salesmen Ml8, M125 
How to Read Ads Ml 1*3 
It All Works Together M133 
Let the Buyer Beware M13 
Let the Buyer Beware M37 
Marketplace M53 
Persuasion Box M171 
Ways to Shop Ml8, M125 
Where the Action Is Mll8 
10 You, the Consumer M133 
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Clothing 

Buying Basics: Food and Clothing M106 
Buying Clothing M98 

Buying Clothing M207 
Clothing M.10 

CorKMWi/'r':; World M'^fl 

Food and Clothing MJ.81 

Food, Clothing and Shelter Ml8, M120 

Getting It All Together M153 A & B 

How to Buy Clothes Ml 3 

Young Fashion Forecast M152, M153A&B 

Your Wardrobe and You M21 



Food 

All American Meal FT8 
Before You Take That Bite ""£"57 
Brand Names and Labeling Gaines F60 
Breakfast Cereals in Today's 

Lifestyles M206 
Buying Basics: Food and Clothing M106 

Buying Food F35 D 

Buying Food M207 

Chemical Feast F59 

Consumer and the Supermarket F80 

Consumer's World M238 

Eat, Drink and Be Wary F68 

Fad Diet Circus F73 

Fill Your Grocery Cart With Nutrition Gl8 
Food M10 

Food and Clothing Ml8l 
Food and Money FU2 
Food and Nutrition: Dollars and 
Sense M217 

Food Buymanship Wjk 

Food, Clothing and Shelter Ml8, M120 
Food Dollars and Sense M223 

Food Labeling: Understanding What You 

Eat F63 
Food Stamp Program M136 
Food Stamps F3U 

Freezing: What's It About? FS10 
Great Nutrition Robbery M23 
Hov to Buy Beef FS6 
Hov to Buy Eggs FS7 

How You Can Cut the Cost of Food M117 
Making the Best Buy in Food M98 
Meat Prices: Search for Answers U20k 
Our Incredible Shrinking Food Dollar KL3k 
Nutrition: What's In It For You MI75 
Nutritional Quackery F32 



Read the Label, Set a~Better Table F53 

Real Facts on Food M201 

Selecting and Buying Food for Young 

Family FS5 
Spending Your Food Dollars M21 
Steering Clear of Lemons F58 
Teenage' Nutrition: the Picture of 

Health M?J|P 
What's [{appending to Food Prices M99 
You Are What You Eat F8l 

Health Care 



Be Informed Series M8l 
Buying Health Care M197 
Danger: Poison F26 ■ 
Health: Can We Afford It? Mill 
Health, Education and Recreation 
Health for All MI89 
Health Insurance M51 
Help! This is an Emergency MU 
Let the Buyer Prepare M^2 
Medical Help— Fast! M122, Ml8 
National Health Problem M27 
Nursing Homes VC7 



Ml8l 



Protecting Family Health and Security 

M122, M18 
Regular Health Care M122 9 Ml 8 



Housing; 

Be Informed Series M8l 
Beat the Market G13 
Buying FU7 

Buying the Big Ones Mil 
Buying Home Furnishings M207 
Buying a House M98"~~ 
Cars, Furniture and Appliances 
Ml 21, Ml8 

Consumer's World M238 
Decorating Made Easy M36 
Dollars and Sense M151 
Food, Clothing and Shelter M120 
M18 9 

Furniture and Appliances M10 
Furniture and Appliances Ml8l 
Housing M10 
Housing MlkQ 
Housing Ml8l 

Housing and Home Furnishings M2l6 
Housing Crisis: A Placebo Live? M2U3 
How to Select Window Treatment M33 
Landlords vs. Tenants M67 
Let's Decorate the Bathroom M35 
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Mobile Homes VC11 
New Home, The NlU 
Place to Hent MlO, M120 
Renting an Apartment M207 
Selecting and Buying a Mobile Home 
M2.03 

Tenants RiRhts VCU 

Your Space Age Kitchen M32 



If 1 1 ' o r n» iLion Sour c es 

Anatomy of a Sale M31 

Bargain Hunting MlU3 

Be a Better Shopper M89 

Be Informed Series M8l 

Behind the Doors on Main Street M138 

Big Sale, The MI99 

Blue Jeans, Bubble Gum, Comic 

Books Ml 3 3 
Brand Names and Labeling Games F60 
Buyer Beware M6 
Buying Fkl 

Buying Habits and Money Management 
■" -MlUO 

Buying Protection M10 

Buying Wisely M37 

Come On, The M199 

Consumer Education: Buying in a 

Supermarket F30 
Consumer Education: Buying Right M213 
Consumer Education Series Mll+3 
Consumer Game FUl 
Consumer Math M2lU 
Consumer Skills: Buying for 

Immediate Use F87 
Consumer Skills: Buying for Long ^ 
Term Use F88 — 
Consumer Skills: Buying Services F86 
Consumers World: It ' s Your Decision M207 
Consumerism: Getting Your Money's 

Worth M73 
Council of Better Business Bureaus 

— It's Activities Cl8 
Deceptive Packaging M101 
Department Store Shopping MUl 
Divorce VC6 
Doghouse, The Ml 56 
Dollars and Sense M151 
Economic System G3 
Everyday Shopping Savvy Mil 
Everything is Not What It Appears 

To Be M3 
Funerals VC5 

How to Deal With Salesmen Ml8, M125 
How to Judge Shopping Values M1U3 
How to Read Ads MlU3 



How to Shop M^ 
In Need of Repairs M121 
In the Public Interest M5 
It is the Policy of This Store Ml8, M125 
Johnny and His Friend Go Shopping M157 • 
Label Logic P33 

Language of the Labels Ml8, M125 
Learning to be a Wise Consumer M2kk 
Let T s Go Shopping M71 
Let's Make a Dea.1 M200 
Magical Disappearing Money Fl6 
Mail Order Coupons M^l 
Market pi ac e M5 3 
One Born Every Minute M56 
Over-charge M232 
Price Is Right or Is ItY M200 
Satisfied Customer M130 
Sharp Shopper Gk 
Shopper's Guides M93 
Shopping for Services Mil 
Shopping Tips Ml 1*3 
Steering Clear of Lemons F58 
To Buy or Not to Buy M182 
Understanding Tags and Labels MlU3 
Use of Leisure Time M19 
Use Quality and Service M3 
Ways to Shop Ml8, M125 
What Do You Pay M199 
Why Do You Buy? F2 
Your Consumer Quotient M56 



Insurance 

Automobile Insurance M8U 
Be Informed Series M8l 
Beat Detroit Gil' 
Buying Protection M10 
Crossroads M88 
Date With Your Future Glk 
Dollars and Sense M151 
Home Insurance M83 
Insurance FU8 
Insurance M51 

Insurance: You and Your Car M1U6 
Life Insurance VC9 
Managing Your Money G9 
Personal Finance: You and Your 

Money M215 

Priorities, Decisions", Security M88 
Protecting What the Family Has Mk 
Protecting Family Health and 

Security M18, M122 
Sharing Economic Losses M130 
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Metrics 

At Home with Metric Measuring M239 
Conversion to Metric System C12 
Kilos Are Coming M100 
Metric America F29 
Metric America MU3 
Metrication of America KLlk 
Metrics in the Home M211 



Transportation 

Art of Buying a Car M62 
Automobile Insurance MQk 
Be Informed Series M8l 
Beat Detroit Gil 
Buying the Big Ones Mil 
Buying a Car M20T 

Buying a New Car M 121, M239L 

"buying a Used^Car on Time F37 
Caritis M5 

Cars, Furniture and Appliances Ml8 
M121 * 

Dollars and Sense M151 

High Cost of Driving M66 

How to Buy a Used Car F8 

How to Buy a Used Car Ml 3 

How to Buy a Used Car: Or Kicking 
Tires la Not Enough F79 

How to Pay Less for an Auto Loan M6k 

New Cars VC1 

So You Want to ,;uy a Good Used 

Car F10 
So You Want Wheels M70 
Tommy's First Car Fl8 
Transport at i o n Ml 6 
Tr an sp or t at i on Mlkk 
Transportation Ml8l 
Wheels G8 

Wheels and Deals: Buying Cars and 

Motorcycles Ml 09 
When You Buy a Car M98 



, ; . .: Ri0jjTti anu 1 < Kii \ 3 on; ] 1 h r l rp 1 mt 1 

Environment 

Be Informed Series M8l 
Community, The M112 
;l. Consumerland: How High the 
r Mountain Ml 27 

-Economics of Pollution M85 
> Energy MI58 
^ Energy Crisis M165 
O 



Energy: Impact on Values and 
„ Lifestyles M225 
Energy Dilemma Fl*o 
Environment M131 

Environment: Changing Man's Values Mhk 
Environment: Karth in Crisis Ml 3 7 
G* 1 ?; hance F27 

n Destroys F51 

i'o . 
■ J and Detergents C15 
Toward a Quality of Living M209 



Fraud 

Avoid Deceptive Selling Practices C17 

Big Sister and the Lemon M200 

Buyer Beware M6 
Consumer Be Warned: Frauds and 
Decpetions M105 
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"Deceptive Packaging Ml 01 
Dollars and Sense M151 
Everything Is Not What It Appears To 

Be M3 
Foot in the Door F15 
Frauds Ml8, M123 

Harry J. Woods Is At the Door F21 

Just Sign Here Mk 

Let the Buyer Beware M37 

Not You Too!?! F22 

Nutritional Quackery F32 

On Guard - Bunco F28 

Owl Who Gave a Hoot F7 

Protecting Buy Power MlUo 

Protecting Family Health and Security 

Ml8, Ml 22 
Quacks and Medical Frauds Ml8 5 Ml 22 
Stop the Short Change Artist MI5U 
Street Vendor M199 
This is Fraud F17 
I^pical Gyps and Frauds M?2 
Wise and Responsible Consumer ship F66 

Laws - Protection 

Agencies That Protect the Consumer M19U 
Behind the Doors on Main Street M138 
Buyer's Rights M236 
Buying Trouble M207 
Caught F55 
Caveat Mil 9 

Caveat Enptor and What Can I Do Ml6k 
Citizen Responsibilities 

Consumer Action M119 

Consumer and. the Government M13 
Consumer in Society M20 
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Consumer Law Mjk 

Consumer Power: Whistleblowing F25 
Consumer Protection M96 
Consumer Protection M22k 

Consumer Responsibilities* M20 
Consumer Rights M20 
Consumer Survival Kit Ml8o 
Consumer Voice M20 
Consumerism Ml 59 
^Consumerism: Let the Seller Beware F39 
Consumers in Action M39 
Consumer's World M238 
Contracts in Everyday Life Ml?5 
Council of Better Business Bureaus 

— It's Activities Cl8 
Credit and Contracts M10 
Danger: Poison F26 
Dollars and Sense M151 
Fairness M2h 
False Package Ml 99 

Family and Its Legal Responsibilities 

Family and Its Legal Rights Uk 
Guarantees, Warranties, Service M98 
If It Doesn't Work ... 

Complain F7*i 
In the Public Interest G5 
Is It Safe! M3 

It is the Policy of This Store Ml8, 
M125 

Just Sign Here Mk 

Justice in the Marketplace Ml 1*9 

Label Logic F33 

Law and Your Pocket book M17 

Learning to be a Wise Consumer M2kk 

Let the Buyer Beware M3 

Let the Buyer Beware M37 

Let the Buyer Prepare M205 

Marketplace M53 

Personal Finance: You and Your 

Money M215 ~ ~ 
Product Safety M19 
Protecting Buy Power UlkO 
Protecting the Consumer M95 
Protecting What the Family Has Mk 
Protection and the Law Ml8l 
Road Before You Write PI I* 
Responsibility M2U 
Safe Toy Environments M17^ 
Satisfied Customer M130 
See You in Court M56 
Sharing M2*4 

Shoplifting: It's a Steal F52 
Small Claims Court VC10 



Super Snooper M200 

There is a Law Against It F12 

To Buy or Not To Buy Ml 82 

Use, Quality and Service M3 

Using Money Wisely Fl 

Violated Consumer Rights M233 _ 

Warranties and the Consumer FS9 

Wise and Responsible Consumership F66 

You and the Law M123 

Ycu as a Consumer - Wow Ml 67 

Your Righx > a Hearing F13 



BASIC ECONOMICS IN THE MARKETPLACE 

Alternatives in the Marketplace M20 
American Poor MU6 

Anat omy of a Sal e M31 - — — : 

Banks and the Poor F6 ■.„.,. 
Banks, Loans and Interest M22 

-JBert_t£§L Market G13. ^ ■ , jl 

Big Government and Private Enterprise < 

in the 70' s M227 
Birth of av Idea M129 
Breakfast, The Ml 5 6 

Business and the Public Interest M102 

Business and You M129, M130, M131 

Comparative Economic Systems M92 

Consumer Game M56 

Consumer and the Government Ml 3 

Consumers in the Marketplace M39 

Corporation M25 

Day Business Stood Still F85 

Dollar in Today's World M228 

Dollars and Sense Ml 51 

Economic Decision Making M126 

Economic System G3 

Economics M126 

Economics: It's Elementary F31 

Economics for Primaries MI56 

Economy Mil 2 

Economy and You M92 

Farm Question Ml+5 

Federal Reserve System M196 

Food and Money Fl|2 

Free Enterprise M22 

Ghetto G2 

Government M112 

History of the Consumer Movement 

in America M212 
How Money Works M210 
Inflation .G7 
Inflation M2U6 
Inflation: Prices and Wags»s 

Running Amok MIO^I 



Introductory Economics M92 
Jobu: An Updated Look into the 



Role Ploying M222 
Simulation Gaming M221 
Teaching Consumer Education C22 
Values Clarification, M177 



Future M60 
Labor and It 3 Value M22 



Launching Love M119 

Low Income Consumer C31 

Man's Material Welfare C32 

Marketplace M53 

Marketplace G10 

Mediums of Exchange M22 

Mexico: Economy in Transition M126 
' "Mixed Economy of the U. S. M126, M20T 

Modern Economy in Action M191 

Modern Trends of Consumerism M8 

Money Has Meaning FSl+ 

Money: How Its Value Changes F83 

Money is the Medium M13 
— Money.. Well Spent M8 

Nature of Business M129 

Nature of Money MI96 

0ui L^£2P oin y 

Our Free Enterprise System M129 
Our Incredible Shrinking Food 

Dollar M13U 
Our Money System M28 
Our Society M112 
Our Values M2U 

People Profession: Careers in 

Home Economics M173 
Profit: Or Whatever Happened to All 

that Bread F71 
Pull of the Marketplace M128 
Role of Government M129 
Social Sciences: What is Economics M2U5 
Supply and Demand M22 
Understanding the Marketplace Ml8l 
Unemployment M2i*7 
Unions and Management Ml3l 
U, S, Economy: the Challenge of 

Change M229 
What Everyone Should Know About 

Business Ml66 
You as Worker and Citizen MI69 
You, the Consumer M133 
Youth and Media Marketing M193 



TEACHER EDUCATION 

Inquiry Ml 7 8 
Questioning Ml8 5 
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MULTI-MEDIA 

Available for free loan from the Center. Addresses and prices are included 
for those interested in purchasing a copy from the manufacturer. 



Ml - Setting Goals . Filmstrip and cassette. 1973. Guidance Associates, 
41 Washington Ave., Pleasantville , N. Y. 10570. $Ul.50. 

M2 - Toe Exploited Generation . Filmstrip and cassette. 1969. Guidance 

Associates v Ul Washington Ave. , Pleasantville, N. Y. 10570. $Ul.50. . - 

M3 - Let the Buyer Beware . Six ^"iTnstrips and cassettes. 1.971. Use, 

Quality, and Sp^ ' Is Safe!; Johnny Has One!; Measures, Values 
and Bargains; ain^ Jot What It Appears to Be; Can You Be- 

lieve Advertising? Eye Gate House, 1U6-01 Archer Ave., Jamaica, 
N. Y. 11U35. $U7.50. Elementary level. 

MU - Managing the Family's Affairs . Twelve filmstrips and cassettes. 1971, 
The Family and the Community; Help! This is an Emergency; The Family 

_ _ an4:Jts^ 

the Family Grows; The Family and Its Legal Rights; How to Shop; Just 
Sign Here; The Budget — Today and Tomorrow; Cash and Credit; Learning 
to Live Together; The New Home. Eye Gate House, 1U6-01 Archer Ave. * 
Jamaica, N. Y. 11H35. $111.00. 

M5 - Caritis . h3 slide set, tape and narrative guide. 1972. Agricultural 
Extension Service, University of Tennessee, P. 0. Box 1071, Knoxvilfe, 
Tenn. 37901. $12.00. 

M6 - Buyer Beware . F. ^strip and record. 1972. Guidance A&S£y ates, Ul 
Washington Ave., Pleasantville, N. Y. 10570. $?5.00. 

M7 - Making Ends Meetr. . Filmstrip and cassette. 1972. Guidance .osociates , 
hi Washington -are. , Pleasantville, N. Y. 10570. $25.00. 

MB - Money Well Spent . Filmstrip and cassette. 1972. Guidance Associates, 
hi Washington Ave., Pleasantville, N. Y. 10570. $25.00. 

M9 - Price of Credit . Filmstrip and cassette. 1972. Guidance Associates, 
hi Washington Ave., Pleasantville, N. Y. 10570. $25.00. 

M10 - Consumer Education . Part one: h fi Irafrtrips and cassettes. Money 

Management; Food; Credit and Conta-cts; Housing. Part tW>: h film- 
strips and cassettes. Clothing; Fismiture and Appliances:; Transpor- 
tation; Buying Protection. 1971. Eanna-Barbera Productions, Educa- 
tion Division.. JnOO Cahuenga Blvd., Hollywood, Ca. 90068. $130.00. 
($65.00 tor easy part) 

Mil - Consumer at Larr 6 filmstrips, cassettes and teacher's guide. 1972. 

Budget Blues, Buying the Big Ones, Cash or Credit, Everyday Shopping 
Savvy, Nurturing a Nest Egg, Shopping for Services. Coronet Instruc- 
tional Materials, 65 E. South Water St., Chicago, 111. 606OI. $73.00. 
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M1P - Consumer Defense Mechanisms . Filmstrip, 33 1/3 record, commentary. 

Educational and Consumer Relations, J. C. Penney Co., 1301 Avenue of 
l.ho American, New' York, N. Y. .10019- $'i.50. 

M13 - Consumer Education Series . 6 filmstrips, 6 cassettes, teacher's guide. 

1972. Consumer and the Government, How to Buy Clothes, How to Buy 
Food, How to Buy a Used Car, Let the *-oyer Beware, Money is the Medium. 
McGraw-Hill Films, 1221 Avenue of the Americas, New York, N. Y. 10019. 
$90.00. 

Mlk - Dynamic Consumer Decision Making . 2 cassettes, 20 slides, -J transpar- 
encies, educator core. 1972. Educational and Consumer Relations, 
J. C. Penney Co., 1301 Avenue of the Americas, New York, N. Y. 10019. 
$11.50. 

Ml 5 - Dollar Victory/Savings for Security . 2 filmstrips, 2 33 l/3 records, 
teacher's guide. 1970. International Film Bureau, 332 S. Michigan 
- Ave. Chicago, 111. 6060U. $30.00.— ($16. 00 for each) - 

Ml6 - Youthful Consumer . Filmstrip, 33 1/3 record, discussion manual. 1972. 

. Educational Division, New York Times, 229 , W. k3r& St., Jfev York, N. Y. 

$10.00. " ~ ' " ■ 

M17 - Consumer Education 'Sgadbfeg . 6 filmstrips, 6 cassettes, teaching guide. 
All American Consw«g?r^ Decisions, Decisions, Getting Ahead of the 
Game, How to Be a Jurstajfeff,, Saw and Yousr Pocketbook, Your Money — Now 
You See It, Now You ^smi% , Doubleday Multimedia, Boxll607, 1371 
Reynolds Ave., Sanftte &na*» Ca. 92705. $99.50. 1972. 

Ml8 - Modern Consigner Education^ 2k cassettes, 2 filmstrips,, teaching booklets,, 
record books, instructed -u manual. .1972. Cars, Furniture and Appli- 
ances; Food, Clothintjg aai# Shelter; Protecting Family Health and Security; 
*5*ays to Handle Mon^r; to Shop; You and the Law. Grolier Education 

Corp., Instructional f %^f>aQcs Div. , 8U5 ;: Third Ave., New York, N. Y. 10022. 
$311.00. 

M19 - Modern Consigner Educ&viftfr >» Supplement One . 5 filmstrips, 5 cassettes. 

1973. Budgeting, jE$y^fcmenfcs , Modern Trends in Consumerism, Product 
Safety, Use of Leisure 1 TiJne. Grolier Education Corp-,, Instructional 
Systems Div., 8U5 ^ Ave., New York, N. Y. 100SEU $7^.50. 

M20 - Buyer Beware . 6 filfl$y -rip&,, 6 cassettes, teacher 1 s grade.. Alternatives 

in the Marketplace; Consumer as an Individual, Consumer Responsibilities, 
Consumer Rights, GiUftSwnaJ* in Society, Something in Common. Westinghouse 
Learning Corp., 10D Pans*; Ave. , New York, N. Y. 10017- $91.50. 1971. 

M21 - Money Management Filmstrip: klfcrary . 5 filmstrips, 2 cassettes, student 

booklets, teaching guide 1972. Be Credit Wise, Money Talks, Spending 
Your Food Dollars, Ycm • 4Ute- Shopper, T&ur Wardrobe and You. Money Manage- 
ment Institute, Ho us ezbs£L& Finance Corp., Prudential Plaza, Chicago, 111. 
60601. $10.00. 

M22 - Our Economy . 6 filmstrips, 6 cassettes, teacher's guide. Mediums of Ex- ~ 
change; Labor and Its V*lue.; Supply and Demand; Free Enterprise; Taxes; 
Banks, Loans and laESt&resk. Westnnghouse Learning Corp., 100 Park Ave., 
New York, N. Y. 10017. &9L.-50. Elementary Level. 
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M23 - Great Nutrition Robbery or Who Emptied All the Calories . 3 filmstrips, 
with cassettes. 1973. Westinghouse Corp., 100 Park Ave., New York, 
N. Y. 10017. $59.50. 

M2U - Our Values . 6 filmstrips with cassettes. 1971. Success, Honesty/ 
Personal Integrity, Equality, Fairness, Sharing, Responsibility. ■ 
Westinghouse Learning Corp., 100 Park Ave., New York, N. Y. 10017. 
$91.50. Elementary level . 

M25 - The Corporation . Filmstrip and cassette. 1969. Guidance Associates, 
hi Washington Ave., Pleasantville, N. Y. 10570. $U8.50. 

M26 - Our- Credit Economy , Filmstrip and cassette. I969. Guidance Associ- 
ates, kl Washington Ave., Pleasantville, N. Y. 10570. $W.50. 

M27 - The National Health Problem . Filmstrip and cassette. 1971. Guidance 
Associates, kl Washington Ave., Pleasantville, N. Y. 10570. $^8.50. 

M28 - Our Money System . Filmstrip and cassette. 1967. Guidance Associates, 
kl Washington Ave. , Pleasantville, N, Y. 10570. $U8.50. 

~M29~- ~Introduction~to~Va±ue~Cla^if icatlon~ . — TraiisparenciesT~te&cher f -s~~gurde~; — 
1972. Educational and Consumer Relations, J. C. Penney Co., 1301 
Avenue of the Americas, New York, N. Y. 10036. $8.75. 

M30 - Credit: A Consumer Resource . Filmstrip, case studies, worksheets, 
teacher's guide. 1970. Education and Consumer Relations, J. C. 
Penney Co., 1301 Avenue of the Americas, New York, N. Y. 10036. 
$U.25. 

M31 - Anatomy of a Sale . Filmstrip, 33 1/3 record, study guide. Sears 
Consumer Information Services, Dept. 703, Public Relations, 
Chicago, 111. 606II. 1972. $5.00. _..,, v 

M32 - Your Space Age Kitchen . Filmstrip, student booklets, script. 1969. 

Sears Consumer Information Services r Dept . 703, Public Relations, 
Chicago, 111. 60525. $5.00. 



M33 - How to Select Window Treatment . Filmstrip, student booklets, script, 
1970. Sears Consumer Information Services, Dept. 703, Public Re- 
lations, Chicago, 111. 60525. $5.00. 

M3U - Fashions in Dining . Filmstrip, student booklets, script. 19^9. 

Sears Consumer Information Services, Dept. 703, Public Relations, 
Chicago, 111. 60525. $5.00. 

M35 - Let's Decorate the Bathroom . Filmstrip, student booklets, script. 

1970. Sears Consumer Information Services, 512 Burlington Ave., 
Chicago, 111. 60525. $5.00. 

M36 - Decorating Made Easy . Filmstrip, student booklets, script* 1970. 

Sears Consumer Information Services, 512 Burlington Ave., Chicago, 
111. 60525. $5.00. 
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M37 - Getting Your Money's Worth . 6 filmstrips, 6 cassettes, teacher's guide. 

1971* Why You Need Consumer Know-How, A Blueprint for Money Management, 
• Buying Wisely,, Making Credit Work for You, Saving to Reach Your Goals, 

Let the Buyer Beware. Singer-Society for Visual Education, 13U5 Div- 
ersey Parkway, Chicago, 111. 6o6li*. $57.50. 

M38 - Great American Sell . Filmstrip, cassette, discussion manual* Education-^ : 
•V ; . ' al Division, New York Times, 229 W. ^3rd Street, New York, N. Y.:. $9.75. 

M39 - Consumer Filmstrip Series . 3 filmstrips. 1968. Our Role as a ; Consumer , 
Consumers in the Marketplace, Consumers in Action. Institute of Life 
pT~ Insurance;^ 277~ Park" Ave;T New York ^NV^Y:*^ 10017V $10700; 

MUO - Getting the Thin&s You Want . Filmstrip, cassette, teacher's guide. 

Photo Lab, Inc., 3825 Georgia Ave., Washington, D. C. $8.50. Elementary 

level . " :v ■: 

^ _ _ MUl - Learning About Consumer Education . 1+ fi^strip.s, k S^3S%Xf:SjL^2S!J^Ji^ - 

Mail Order Coupons, Novelty Buying, Commercials on Television, Depart- i 
ment Store Shopping. AIDS, 21+-20 Little Neck Blvd. , Bayside, N. Y. 
11360. $65.00. -Elementary JLevel . 

Uh2 - Let the Buyer Prepare . Filmstxip and record. Professional Services, 

Div., Procter and Gamble Dist . , 2150 Sunnybrook Dr. , Cincinnati, Ohio 
1*5237- One copy free. _ 

M^3 - A Metric America . 6 filmstrips and records. AIMS Instructional Media 
Services, P. 0*. Box 1010, Hollywood, Ca. 90028. $59-50, 

Mkk - Environment : Changing Man ! s Values . Filmstrip and cassette. Guidance 
Associates, kl Washington Ave. , Pleasantville, N. Y. 10570. 1972. 
$1*8.50. 

M^5 - The Farm Question . Filmstrip and cassette. Guidance Associates, kl 
Washington Ave. , Pleasantville., N. Y. 10570. 1969. $1+8.50. 

Mk6 - The American Poor: A Self Portrait . Filmstrip and cassette. Guidance 
Associates, kl Washington Ave . , Pleasantville , "Nr'Y; 1057:0. 1972.."" 
$U8.50. 

Ml*7 - Developing Values . Filmstrip and cassette. Guidance Associates, kl 
Washington Ave. , Pleasantville, N. Y. 10570. 1973. $1*8.50. 

Ml*8 - Paycheck Puzzle . Filmstrip and cassette. Guidance Associates, kl 
Washington Ave. , Pleasantville, N. Y. 10570. $1*9.50. 

M^9 - Hov Would You 'Like to Be Old ? Filmstrip and cassette. Guidance Associ- 
ates, kl Washington Ave., Pleasantville, N. Y. 10570. 1973. $^8.50. 

M50 - Ads, Ads % H&m+--- All Aimed at Us . Slides, cassette, teaching aids, Iowa 
State UnxT^ersity, Media Resources Center, 121 Pearson, Ames, Iowa 50010. 
$32.00'. 

M51 - Insurance . "Resource: kit , four units. Insurance, Life Insurance, Health 
Insurance^ Property and Liability Insurance. 1971. Changing Times 
Education .Service, 1729 H Street, NW, Washington, D. C. 20006. $79-50. 
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M52 - Money Management . Resource kit, five units. Budgeting, Saving, 
Borrowing, Spending, Earning. 1970. Changing Times Education 
Service, 1729 H Street, NW, Washington, D. C. 20006. $59-50. 

M53 - Marketplace . Resource kit, three units. Advertising, Avoiding 
Gyps and Frauds. Safeguards for Shoppers. 1971- Changing 
Times Education Service, 1729 H Street, NW, Washington, D. C. 
20006. $)*9.50. 

M$k - Consumer Lav . Resource kit, four units. Right to be Informed, 
Right to Safety, .Right to Choose, Right to be Heard. i°71. 
Changing Times Education Service,' 1729 H Str etc , I, Washia^oon, 
D. C. 20006. $79.50. 

W55 - Saving and .Inve sting . Resource kit, four units. Making Your 

Money Grow, Saving, Investing, Jlaur Financial Program. 1973. 
Changing Times Education Service, 1729 H Street, NW, Washington, 

D. C. 2D.00.6.. ;$79,...5P. _ 

M56 - Consumer S^ense . 10 cassettes,. zsfciudent booklets, teacher 1 s guide. 

Before You Sign, Complete Consumer, Consumer Game, Fact or Fluff, 
It's Your Money, One Born Every Minute, See You in Court, $6U,000 
Question, Up to Your Ears, Your* Consumer Quotient*. Coronet In- 
structional Materials , 65 E. Sbuth Water St., Chicago, 111. 60601. 
1972. $85-00. 

M57 - Hard Facts About Easy Credit . hO copies of an article; froni Changing 
Times, transparency, teaching guide. 1971. Changing Times Educa- 
tion Service, 1729 H Street , NW, Washington, D. C. 20006. $8.00. 

M58 - New Rules^That Protect Your CredifcRatinp . kO copies of an article 

from Changing Times, transparency, teaching guide. 1971. Changing 
Times Education Service, 1729 H Street, NW, Washington, D. C. 
20006. $8.00. 

M59 - How on Earth Do forking Wives Manage? ko copies of em article from 
Changing Times., transparency, teaching guide. 1971. Changing 
Times Education. Service , -1729 H~ Street ;^NW," Washington; D7 "~ C7 " " 
20006. $8.0CL. 

M60 - Jobs: An Updated Look into the Future . Uo copies of an article 

from Changing Times, transparency, teaching guide. Changing Times 
Education Serv.ee, 1729 H Street, NW, Washington, D. C. 20006. 
$8.00... 

M6X - Warning! Double Cteck Those Charge Accounts . hO copies of an ar- 
ticle- from Changing Times, transparency, teaching guide. 1971. 
Changing Times Education Service, 1729 H Street, NW, Washington, 
D. C. 20006. $8..^J0. 

M6? - The Art of Buying a Car . kQ . copies of an article from Changing Times, 
transparency, teaching guide. 1971. Changing Times Education 
Service, 1729 H Street, NW, Wa$Sam;gton, D. C. 20006. $10.00. 
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Mf>3 - Hoy a Practical Family Managed Its Mone y, kO copies of an article from 
Changing Times, transparency, teaching guide. 1971. Changing Times 
Education Service, 1729 H Street, NW, Washington, D. C. 20006. $10.00. 

M6U - Hov to Pay Less for an Auto Loan . kO copies of an article from Changing 
Times, transparency, teaching guide. 1972. Changing Times Education 
Service, 1729 H Street, NW, Washington, D. C. 20006. $8. GO. 

M65 - The Best Place to Put Your Savings . kO copies of an article from 

Changing Times, transparency, teaching guide. Changing Times Education 
Service, 1729 H Street, NW, Washington, D. a. 20006rV $8.00. 

M66 - High Cost of Driving and What to Do '%Sbout It . 1*0 c amies of an article 
from Changing Times, transparency, Caching guide. 1971. Changing 
Times Education Service, 1729 H Street, 1W, Washington, D. C. 20006, 
$8.00. 

M6T - Landlords versus Tennants: Rules of the Game are Changing . kO copies 

of an article from Changing Times, transparency, teaching guide. 1972. 
Changing Times Education Service, 1729 H icreet, HW, Washington, D. C. 
20006. $8.00. 

M68 - Choose Your Bank Carefully ? Then Use It Right- , kO copies of an article 
from Changing Times, transparency, teaching guide. 1971* Changing 
Times Education Services, 1729 H Street, NW, Washington, D. C. 20006. 
$8.00. 

M69 - So You Want to Use Credit . 2 filmstrips, 2 33 1/3 records. 1972. 

Changing Times Education Service, 1729 H Street, NW, Washington, D. C. 
20006 '." $1*7.50. 

M70 - So You Want Wheels . 2 filmstrips, 2 33 1/3 records. 1970. Changing 
Times Education Service, 1729 H Street, NW, Washington, D. C. 20006. 
$U7.50. 

MY I ~ Let's Go Shopping . Filmstrip, cassette, teacher's guide. 1973- 

Changing Times Education Service, 1729 H Street, NW, Washington, D. C. 
20006. $H7-50.- — - - ; ; - - - 

M72 - Typical Gyps and Frauds . 2 filmstrips, 2 cassettes. Chirring Times 

Education Service, 1729 H Street, NW, Washington, D. C. 20006. $ 1 *7;50. 

M73 - Consumerism: Getting Your Money's Worth . h& slide set with script. 1972.. 

Fairchild Visuals, 7 East 12th Street, New York, N. Y. 10003. $100.00. 

Wjk — Food Buymanship . Filmstrip, teaching aids. No date. Kraft Foods, Educa- 
tional Dept., 500 Peshtigo Ct., Chicago, 111. 60690. $6.5&. 

M75 - Rational Decision Making Process . Transparencies, instruction units . .1968. 
3M Corp., Box 333*A, St. -Paul, Minn. $35-00. 

KI6 - Truth in Lending . Transparencies, instruction units-. 1971. 3M Corp., 
Box 333UU, St. Paul, Minn. $35-00. 
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M77 - Dollar Stretching Practices , Transparencies, instruction units. 1969. 
' 3M Corp., Box 333UH, R+ n n,.i , Minn. $35-00. 

M78 - Using Credit vith Unde , 0 1 vlitjjj. Transparencies, ^instruction units. 

1968. 3M Corp.., Box 33j^, Si Paul Minn. $35-00. 

MT9 - Stopping Leaks in Family Spending . Transparencies, instruction units. 

1969. 3M Corp., Box 333kk, St. Paul, Minn. $35.00. 

M80 - Evaluating Advertising . Transparencies, instruction units. 3M Corp., 
Box 333VU, St. Paul, Minn. $35.00. 



M8l - Be Informed Series . Resource kit covering Credit, Transportation, 

Housing, Insurance, Taxes, Banking, Nutrition, Ecology, Drugs, Wise 
Buying. 1970. New Readers Press, Div. of Luabach Literacy, Inc., 
Box 131, Syracuse, N. Y. 13210. $25.00. 

M82 - Smart Spending . Filmstrips and record. 1971. Olcott Forward, Inc., 
1 Claremont Ave . , Thornwood , N. Y . 1059^. $65.00. 

M83 - Insurance for the Home . Filmstrip, 33 1/3 record, teaching booklets*. 

1972. Insurance Information Institute, 110 William St., New York, 
N. Y. 10038. $5.00. 

M8U - Automobile Insurance . Filmstrip, 33 1/3 record, teaching booklets. 

1972. Insurance Information Institute, 110 William Stree, New York, 
N. Y> 10038. $5.00. 

M85-- Economics of Pollution . Filmstrip, cassette, teacher's guide. 1970. 
Joint Council on Economic Education, 1212 Avenue of the Americas, 
New York, N. Y. 10036. $lU.50„ 

M86 - A Primer for Consumer Thinking . 10 transparencies, instructor's 
guide. 1970. Educational Services Div., Consumers Union, 256 
Washington St.:, Mt. Vernon, N. Y. 10550. $15.00. 

M87 - Teaching Social Living Skills: Getting Credit . Filmstrip, cassette, 
- 25 33- 1/3- records , 10 -transparencies r teacher 1 s -manual s 1968 ; ( — 

National Education Association, 1201 l6th Street, NW, Washington, 

D. C. 20036. $18.00. 

M88 - Priorities, Decision^ Security . 2i filmstrips, rfceserher's guide, game. 
Priority Planning, The Sixth Sense. "1971- Education Div.., Insti- 
tute of Life Insurance, 277 Bark Ave., New York, N.. Y.. 10017. $10.00. 

M89 - Be a Better Shopper . 100 slides, .record sheets, evaluation form, 

teacher's guide. No date. Cornell University,. Mailing Room, Building 
7, Besearch Park, Ithaca, N. Y. 1U850. $20.00. 

M90 - You Take the Credit /Your Money Matters . 2 filmslirips, 2 33 l/3 records, 
scripts, teacher's guide. 1969. National Consumer Finances, Educa- 
tion Services Div., 1000 Sixteenth Street, HW, feshington, D. C. 
20036. $20.00. 
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M91 - Truth in Lending . Filmstrip, 33 1/3 record. No date. Public Services, 

Div. of Administration, Federal Reserve System, Washington, D. C. 20551* 
$10.00. 

M92 - Introductory Economics . U filmstrips and cassettes. The Economy and 

You, How to Manage Your Income, Comparative Economic Systems, Personal 
Economic Security. 1972. McGraw-Hill Films, 1221 Avenue of the 
Americas, New York, N. Y. 10020. $71.75- 

M93 - Revelations of a Register Tape/Shopper ' s Guides . Revelations: 71 slide 
set* teacher's guide. Shoppers: 57 slide set, teacher's guide. 1972. 
Photography Division , U.S. Dept . oif Agriculture , Washington, ' C . 7 " 
$18.. 50. 

M9k Credxfc: Deluxe Demonstration Kit . U filmstrips. .Credit Sources, Charge 
It Tl ease, The Installment Contract, Credit Concepts plus teaching aids. 
19&9. Visual Education Consultants, Madison, Wise. 53701. $27.95- 



M95 T Protesting the Consumer . Filmstrip, 33 1/3 record, teaching guide. 1969> 
New York Times, Book and Education Div., 229 West U3rd Street, New York, 
N. X. 10036. $9.75. 

M96 - Consular Protection . 79 slide set, cassette. 1972. Media Resources 

Center, Iowa State University, 121 Pearson, Ames, Iowa 50010. $21.50. 

M98 - Using Your Money . 6 filmstrips, 6 records, instructor's guide. Buying 
Clothing, Buying a House, Guarantees-Warranties-Service, Making the 
Best Buy in Foods, Using Someone Else's Money, When You Buy a Car. 1970 
Journal Films, Inc., 909 W. Diversey Parkway, Chicago, 111. 6061U. 
$120.00. 

M99 - What's Happening to Food Prices? 153 slide set, cassette. 1973. 

Photography Division, Office of Communication, USDA, Washington, D. C. 
20250. $35.00. 

M100- The Kilos Are Coming . Slides and overheads. Mrs. Virginia Jodoin, 

Consumer Education, Program Assistant, Extension Service, Terr ill Hall, 
• Uni^rsity of Vermont , Burlington; Vt / 05^01^ -$17 . 00 . ~— 

M101- Deceptive Packaging . 2k slide set, script. Consumers' Research, Inc., 
. Washington, N. J. 07882. $30.00. 

M102- Business and the Public Interest . Filmstrip and cassette. 1972. Joint; 
Council on Economic Education-^ 1212 Avenue of the Americas, New York, 
N. Y. 10036. $1^.50. 

M103- Debt: The Flip Side of Paradise . Slides and tapes. Associated Credit 
Bureaus , Inc . , 6767 Southwest Freeway, Houston, Tex. 77036. 

MlOU- Inflatlnn: On Prices and Wages and Running Amok . Filmstrip and record. 

1973- Economic Stability Program, Cost of Living Council, Washington, 
D. C- 
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M105- Consumer Be Warned: Frauds and Deception . Pilmstrip and cassette. 

1973. Current Affairs, 2k Danbury Rd., Wilton, Conn. 06897. $30.00, 

M106- Buying JBasics: Food and Clothing . Filmstrip and cassette. Current 
Affairs, 2k Danbury Rd. , Wilton, Conn. 06897. $30.00. 

M107- Advert ising and the Consumer . Filmstrip and cassette. Current 
Affairs, 2k Danbury Rd. , Wilton, Conn. 06897. $30.00. 

M108- Consumer Power and Social Change . Filjnstrip and cassettes. 1972. 

Current Affairs, 2k Danbury Rd. , Wilton, Conn. 06897. $30.00. 

M109-' Wheels and Deals: Buying Cars and Motorcycles . Filmstrip and 

cassettes. 1973. Current Affairs, 2k Danbury Rd. , Wilton, Conn. 
06897. $30.00. 

MHO- Consumer and Credit . Filmstrip and cassettes. No date. Current 
Affairs, 2k Danbury Rd. , Wilton, Conn. 06897. $30.00. 

Mill- Health:, , Can We Afford It? Filmstrip and cassettes. 1972. Current 
Affairs, 2k Danbury Rd. , Wilton, Conn. 06897. $22.00. 

M112- Our Society . 6 filmstrips and cassettes. The Family: No Place 
Like Home, The Government: Jimmy Gets the Picture; The School: 
Angela's Strange Journey, Custom and Tradition: Why Do I Have 
To . . .? s The Economy: Breaking into Business, The Community: 
A Lot to Do. 1972. Westinghouse Learning Corp., 100 Park Ave., 
New York, N. Y. 10017. $91-50. Elementary level. 

M113- Advertising and Consumer Motivations . Filmstrip and record. 1972. 

Educational and Consumer Relations, J. C. Penney Co., 1301 Avenue 
of the Americas, New York, N. Y. 10019. $U.50. 

Mill*- Metrification of America . Filmstrip and cassette. 1973. Westing- 
house Learning Corp., 100 Park Ave., New York, N. Y. 10017. $59.50. 

M115- Consumer Advertising . Filmstrip and record* teacher resource manual, • 
teacher, idea piece, student materials. Procter & Gamble Educational 
Services, P. 0. Box 599, Cincinnati, Ohio ^5201. $7.00. 

Mll6- The Finance Company . Filmstrip an£ cassette. 1968. BFA Educa- 
tional Media, 2111 Michigan Ave., Santa Monica, Ca. 90kQk. $15.00. 

M117- How You Can Cut the Cost of Food . . . Become an Executive Shopper . 
17 color slides with 5 minute tape recording and pamphlets. 
■ National Canners Assoc., 1133 20th Street, NW, Washington, D. C. 
20036. $10.00. 1973. 

Ml 18- Where the Action Is . Slide set and cassette prepared by the Consumer 
Education Class of Avondale High School, Auburn Heights, Michigan. 
1971. 

MII9- Caveat 1 5 filmstrips, 5 cassettes, transparencies and teaching 

guides. Consumer Values, One Third of Your Life, Consumer Spending, 
Consumer Action, Launching Love. Lippincott Co., Ed. Publ. Div. , 
E. Washington Square, Philadelphia, Pa. 19150. $128.00. 191k. 
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Ml 20 - Food, Clothing and Shelter . Modern Consumer Education. CasseCte, instructor's 
manual, poster, teaching units, key eftrds nnu workbook*. Grolier Education 
Corp., rn»t.rucMoriul SyatemB, 8I»5 Third Ave., Now York, N. Y . 100PR. $217.00 
Tor \u*l or fi (MIPO-MI :?'.>) 3 ?rfU - 

Ml? I - Cars, Furniture, and Appliances . Modern Consumer Education. 2 cassettes, 
instructor's manual, teaching units, \ey cards and workbooks. In Need of 
Repairs, Buying a New Car, Grolier Education Corp., Instructional Systems, 
8U5 Third Aye., New York, N. Y. 10022. $237.00 for set of 6 (M120-M125) 197k, ■ 

M122 - Protecting Family Health and Security , Modern Consumer Education Center. 3 

cassettes , instructor ' s manual , post er ^"Teaching ^ .. 
Regular Health Care, Medical Help — Fast!, Quacks and Medical Frauds. Grolier 
Education Corp., Instructional Systems, 8**5 Third Ave,, New York, N. Y. 10022, 
$237.00 for set of 6 (M120-M125) 197 

M123 - You and the Law . Modern Consumer Education. Cassette, instructor's manual, 

teaching units , key cards and workbooks . Grolier Education Corp, , Instruc- .......... 

tional Systems, 81*5 Third Ave., New York, N. Y. 10022. $237*00 for set of 6 
(M120-M125) 197 k. 

M12h - Ways to Handle Money . Modern Consumer Education. Cassette, instructor's manual, 
poster, teaching units, key cards and workbooks. Grolier Education Corp., 
Instructional Systems, 81*5 Third Ave., New York, N. Y, 10022, $237.00 for 
set of 6 (M120-M125) 197^. 

M125 - Ways to Shop . Modern Consumer Education, h cassettes, 2 filmstrips, instructor's 
manual, teaching units, key cards and workbooks, It is the Policy of This 
Store, How to Deal with Salesmen, The Language of Labels, And Now a Word from 
Our Sponsor. Grolier Education Corp,, Instructional Systems, 81+5 Third Ave., 
New York, N. Y. 10022. $237.00 for set of 6 (M120-M125) 197U. 

M126 - Economic s . 3 filmstrips, 3 cassettes and teachers' study guides. Economic 

Decision Making: What, How and for Whom; Mixed Economy of the United States; 
Mexico: An Economy in Transition. Doubleday Multimedia, Box ll607» 1371 
Reynolds Ave., Santa Ana, Ca. 92705- $1*2.50, 1972. 

M127 - Consumerland: How High the Mountain . Filmstrip, cassette, teaching guide. 

Argus Communications, 7kkQ Natchex Ave., Niles , 111. 6061*8. $20.00. 1972. 

M128 - The Pull of the Marketplace . Slide set with cassette and script. Photography 
Div. , Office of Communications, USDA, Washington, D. C. 20250. $1*0.00. 



M129 - Business and You . Set 1. 6 filmstrips and 6 cassettes. Birth of an Idea; 

The Nature of Business; Our Free Enterprise System; Role of Government; 
Money, Credit and Banks; The Bank and the Community." McGraw-Hill Book Co,,' 
Gregg /Community College Div., 1221 Avenue of the Americas,- New York, N, Y. 
10020. $1*25-00 for set of 3 (M129-M131) 1972. 

M130 - Business and You . Set 2. 6 filmstrips and 6 cassettes, Managing Your Money; 
The Satisfied Customer; Buy Now, Pay Later; Substitutes for Cash; Putting 
Savings to Work; Sharing Economic Losses. McGraw-Hill Book-Co.-, Gregg/ 
Community College Div., 1221 Avenue of the Americas, New York, N. Y. 10020. 
$1*25*00 for set of 3 (M129-M131) 1973. 
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M131 - Business and YvU . Set 3. 6 filmstrips and 6 cassettes. Earning an Income; 

Planning for a Career; Unions and Management; Taxes, Taxes, Taxes; Environ- 
ment; Citizenship Responsibilities. McGraw-Hill Book Co., Gregg/Community 
College Div., 1221 Avenue of the Americas, New York, N. Y. 10020, _$U25.00 
for set of 3 (M129-M131) 1973. 

M133 - You, the Consumer . U filmstrips, cassettes and teachers guide. It All Works 
Together; Where Does Your Allowance?; Blue Jeans, Bubble Gum, and Comic 
Books; The Commercial. Society for. Visual Education, Inc., 1345 Diversey 

-Parkway , Chicago , -111. 6o6l4 . $42. 00 197V. - Jr .---High-level- .- - - 

M13H - Our Incredible Shrinking Food Dollar . Filmstrip, record, script. General 
Mills, Inc., P. 0. Box 1113, Minneapolis, Minn, 55440, $5.00, 1974. 

M136 - The Food Stamp Program . Filmstrip and cassette. Photo Lab, 3825 Georgia Ave., 
NW, Washington, D. C. 20011. $10,50. 1973.' 

M137 - Environment: Earth in Crisis . Record, student books, teachers 1 guide, posters, 
log books. Scholastic Magazines & Book Services, 904 Sylvan Ave., Englewood 
Cliffs, N. J. 07632. $19.50. 

M138 - Behind the Doors on Main Street. 60 slides, cassette, 1973. Media Resources 

Center, 121 Pearson, Iowa State University, .Ames, Iowa 50010. $l6. 50, 1973. 

M139 - Ads and You . 26 slides, cassetteV Media Resource Center, 121 Pearson, Iowa 
State University, Ames, Iowa 50010. $8.00. 1973. 

Mlho " Personal Money Management. 5 cassettes, transparencies, blank checks, Buying 
Habits and Money Management; Using Credit as a Tool; The Cost of Credit; 
Credit .Instruments; Money Problems and How to Avoid Them; Mastering Your Money 
Protecting Buy Power; Checking Accounts and How to Use Them; Using a Savings ' 
Account; The Full-Service Bank. Paul S, Ami don & Associates, Inc., 5U08 
Chicago Ave., South, Minneapolis,, Minn. ,554l7. $69,50, 

MlUl - Ranking Series. 5 filmstrips, cassettes and teacher's manual. What is Banking?, 
Savings Accounts, Check. Stub, Checking Account I, Checking Account II. Inter- 
pretive Education, Div. of Illinois Envelope Co., 4p0 Bryant, Kalamazoo , Mi . 
U9001. $119.00.. 1973. 

Ml1 * 2 - Budgeting Series. 5 filmstrips, cassettes and teacher's manual. What is a 

Budget?, Why Budget?, What are Expenses?, How to Budget, Budget Help. Inter- : 
pretive Education, Div. of Illinois Envelope Co., 400 Bryant, Kalamazoo, Mi, 
'49001. $119.00. 1973. 

♦ •'' 

Ml43 - Consumer Education Series. 5 filmstrips, cassettes and teacher's manual. 

Understanding Tags and Labels, Bargain Hunting, Shopping Tips, How to Read 
Ads, How to Judge Shopping Values, Intrepretive Education, Div. of Illinois 
Envelope Co., 400 Bryant, Kalamazoo, Mi. 49001. $74,00. 1973, 
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MlUU - Transportation . Filmstrip, cassette and teacher's manual. Interpretive Educa~ 
tion, Div. of Illinois Envelope Co., 1*00 Bryant, Kalamazoo, Mi. 1*9001. &LU.95. 
1973. 

M1 '*5 ~ Applying for Credit . Filmstrip and cassette. Intrepretive Education, Div. of 
Illinois Envelope .o. , hOO Bryant, Kalamazoo, Mi, U90OI, $ll*.95. 1973. 

Ml 1 * 6 - Insurance: You a nd Your Car . Filmstrip, cassette and teacher's manual. Inter- 
pretive Education, Div. of Illinois Envelope Co., 1*00 Bryant, Kalamazoo, Mi. 
1*9001. $1U.95. 1973. 

Mll *7 - Making Change . Filmstrip, cassette and teacher's manual. Interpretive Education, 
Div. of Illinois Envelope Co., 1*00 Bryant, Kalamazoo, Mi, 1*9001, &U.95. 
1973. 

MlH8 - Housing . Resource kit with transparencies. Changing Times Education Service, 
1729 H Street, NW, Washington, D. C. 20006. $79-50. 197 

Ml 1*9 - Justice in the Marketplace . Filmstrips, cassettes, teacher's manual. Changing 
Times Education Service, 1729 H Street, NW, Washington, D. C- 20006. $1*7*50, 
197U. 

M150 - Marriage and Money . Filmstrip and cassette. Institute for Life Insurance. 
227 Park Ave., New York, N. Y. $1*.00. 1973. 

M151 - Dollars and Sense . Transparency and slide masters, workbooks, test hooks, 

teachers guide, posters. Homemaking Research Laboratories, Tony, Wise. 5^563. 
$71*. 50. 197 1 *. 

M152 - Young Fashion Forecast . Filmstrip and Kaleidoscope magazine. Consumer Informa- 
tion Services, Sears, Roebuck and Co. D/703, Sears Tower, Chicago, 111. 6068U . 
Free, (issued each January and September.) Spring, 197^. 

ML53 - Getting It AL1 Together ( Boys ) /Young Fashion Forecast (Girls ) . 2 filmstrips and 

_A&B Kaleidoscope- magazine Consumer— Information-Services , -Sears ,-Roebuck— and-Co.~, 

D/703, Sears Tower, Chicago, 111. 6068U. Free. Fall, I97U and Fall , 1975. 

ML5*» - Stop the Short Change Artist . 2 filmstrips and cassette. Mafex Associates, 
Inc., Ill Barron Ave., Johnstown, Pa. 15906. $1*5.00. 1973. 

M155 - p ontracts in Everyday Life . Cassette with 10 readers. Mafex Associates, Inc., 
Ill Barron Ave., Johnstown, Pa. 15906. $18.00. 1971. 

MI56 - Economics for Primaries . 1* filmstrips, 1* cassettes, teacher's manual plus 

printed fifth unit. The Toy Store, The Doghouse, The Breakfast, The Garden. 
Mafex Associates, Inc., Ill Barron Ave., Johnstown, Pa. 15906. $71.50. 
1973. Elementary level . 

M157 Johnny and His Friends Go Shopping . Filmstrip and record. Mafex Associates, 

Inc., Ill Baron Ave., Johnstown, Pa. 15906. $12. 60. 197^. Elementary level. 
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Ml 58 - Energy . Filmstrip, cassette and game. Scholastic Magazine and Book Service, 
90U Sylvan Ave., Englewood Cliffs, N. J. 07632. $19.50. 197U. Later 
Elementary . 

M159 - Consumerism . Filmstrip, cassette, record and game. Scholastic Magazine and 
Book Service, 90h Sylvan Ave., Englewood Cliffs, N. J. 07632. $19.50. 
197**. Later Elementary . 

Ml60 - You Are Important . Learning unit: think-study sheets and transparencies. 
Paul Amidon and Assoc., 1*329 Nicollet Ave., South, Minneapolis, Minn. 
55^09. $9. 50. 1970. Elementary and Jr. High . 

Ml6l - Family Values . Filmstrip, cassette and game. Scholastic Magazine and Book 
Service, 90k Sylvan Ave., Englewood Cliffs, N. J. 07632. $2^.50. 197*1. 
Elementary Level . 

Ml62 - Interact I: Budgeting and Credit . Two filmstrips and cassettes with Activity 
Books. Pitman Publishing Corp., 6 East l*3rd St., New York, N. Y. 10017. 
197 1 *. $69.50. 

Ml 63 - Interact II; Advertising and Comparison Shopping . Two filmstrips and 
cassettes with Activity Books. Pitman Publishing Corp. , 6 East k3r& 
Street, New York, N. Y. 10017. 197 1 *. $69-50. 

Ml6U - Interact III: Caveat Emptor and What Can I Do ? Two filmstrips and 

cassettes with Activity Books. Pitman .Publishing Corp., 6 East l*3rd St., 
New York, N. Y. 10017. 197 1 *. $69-50. 

M165 - The Energy Crisis . Three filmstrips and cassettes. Westinghouse Corp. 
100 Park Ave., New York, N. Y. 10017 . $59.50. 197U. 

Ml66 - What Everyone Should Know About Business . Set of transparencies, volume 
1. McGraw Hill Book Co., Gregg Div. , 1221 Avenue of the Americas, 
New York, N. Y. 10020. $90.00. 1973. 

TiY67" ~YoTa^^ Set of transparencies, volume~2. McGraw Hill " 

Book Co., Gregg Div., 1221 Avenue of the Americas, New York, N. Y. 
10020. $90.00. 1973. 

MI69 - You as a Worker and a Citizen . Set of transparencies, volume k. McGraw 
Hill Book Co., Gregg Div., 1221 Avenue of the Americas, New York, N. Y. 
10020. $90.00. 197U. 

* » 

M170 - Consumer Behavior: Advertising and the Psychology of Buying . Set of 

transparencies, volume 1. McGraw Hill Book Co., Gregg Div., 1221 Avenue 
of the Americas, New York, N. Y. 10020. $90.00. 1971. 

M171 - Persuasion Box . Filmstrip, filmshort (advertisement), book (I Can Sell 
You Anything), 2 games (Propaganda & Claim Game), teaching guide. 
Learning Seed Company, 1U5 Brentwood Drive, Palantine, 111. 6OO67. 
$38.50. 197^. 
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M172 - Classroom Money Management Kit * Game (Managing Your Money), cassettes 
(People in Trouble with Credit, The Dynamics of Credit, The Credit 
Decision, Shopping for Money, Lending Institutions, The Lender/Creditor 
Relationship, Bankruptcy, Laws that Protect the Credit Consumer), 
pamphlets and teaching guides. Cuna Mutual Insurance Soceity, P. 0. 
Box 391, Madison, Wise. 53701. $9.95. 1972. 

M173 - People Profession: Careers in Home Economics - Consumer Education. 

Filmstrip, cassette, discussion guide. Guidance Associates, 757 Third 
Ave., New York, N. Y. 10017. $26.00. 197 1 *. 

ViljU - Safe Toy Environments . Filmstrip, cassette, script. Educational Rela- 
tions, J. C. Penney Co., Inc., 1301 Avenue of the Americas, New York, 
N. Y. 10019. $5.25. 1975. 

M175 - Nutrition: What's In It for You . Filmstrip and cassette, units on 

nutrition and weight control. Educational Relations, J. C. Penney Co., 
1301 Avenue of the Americas, New York, N. Y. 10019. $1^.27. 197*1. 

M176 - Consumer Education 1 r the Elementary Grades . 3 filmstrips and cassettes: 
Advertising and You, Choosing What to Buy, Consumership: Getting More 
for Your Money. Centron Educational Films, 1621 W. Ninth, Lawrence, 
Kansas 660UU. $1+9.50. 197^. Elementary Level . 

M177 - Values Clarification . Module of Systems V. k filmstrips, cassettes, 

records, leader step-hy-step cards. Changing Times Education Service, 
Dept. CLM, 1729 H St., N.W. , Washington, D. C. 20006. $289.00. 197 1 *. 
Teacher Education . 

M178 - Inquiry . Module of System V. 3 filmstrips, cassettes, records, leader 
step-by^step cards. Changing Times Education Service, Dept. CLM, 1729 
H St., N.W. , Washington, D. C. 20006. $289.00. 1975. Teacher Education . 

M179 - Banking and Banking Services . 2 filmstrips, records and cassettes. 

„ _ Changing _Times_Educat ion-.Ser.vi ce,,. Dept. . CIM , . 1729..H„St _N.. BL.o-Washi ngtpn ,„ 

13. C. 20006. $1*3.50. 197 1 *. 
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Consumer Survival Kit . 2 games: Consumer IQ and Resolution; teaching 

materials. Dept. of Consumer Affairs, Survival Kit, Box 310, Sacramento, 
Ca. 958lU. $10.00. 197U. 



Ml8l - Contemporary Consumer . 8 filmstrips, cassettes. Understanding the Market- 
place; Money Management; Financial Security, Housing, Furniture and Appli- 
ances; Food and Clothing; Transportation; Health, Education and Recreation; 
Protection and the Law. Gregg/McGraw-Hill, Manchester Road, Manchester, 
Mo. 63011. $200.00. 1975. 

Ml82 - To Buy or Not To Buy . Filmstrips, cassette and teaching materials. Random 
House Inc., Order Entry Dept., kOO Hahn Rd. , Westminister, Md. 21157. 
$99.00. 1975. 29 
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Ml83 - Consumer Credit aia£ fctrey Management . 6 filmstrips and cassettes. BFA 

Educational Media-, 2211 Michigan Ave., Santa Monica, Ca. #OUoU. $110. 00. 
197**. 

Ml8U - Mawey Management. , 6 'films trips am: rigsserftseq*. BFA Educational Media, 2211 
^ohigan Ays. , Sre* Wtmica, Ca. ;^Uoi. 350.00. 1968. 

#185 - .Questioning . 1+ friln ps, cassettes, i% C (i^ds, 1 eerier step-ijy-step card« 
Jhanging Times £ : .'.cat Ion Service, 1729 =£ St., N.W., Washington, I). C. 
120006 . $289 . . 3 . Teacher Educating , 

186 - Ecology . 2 filmst and game. VEC, Inc., P. 0. Box 52 , .fe:W.'^n Wisc^ 

53701. 427.00. * tm -\. 

Ml87 - Personal Finance: S^dggting Payday to Paipjlay . Filmstrips an assette. 

Cardinal Learning "^srtems, Box 313, Tr-ry, Michigan U808U. 79.00. 1973. 

Ml88 - Making Do . Filmstrir and cassette. Teaching Resources Films, an Educational 
Service of the New York Times, Station Plaza, Bedford Hills, New* York 
10507. $11.50. 1975. 

M189 " Health for All . Filmstrips arid cassette. Teaching Resources Films, an 

Educational Service of the New York Times, Station Plaza, Bedford Hills, 
New York 10507. $11.50. 1975. 

M190 - Doing Without . Filmstrip and cassette. Teaching Resources Films, an 

Educational Service of the New York Times, Station ?laza, Bedford Hills, 
New York 10507. $11.50. 1975. 

M191 - Modern Econ omy in Action . Transparencies. Laidlaw Brothers, Thatcher and 
Madison, River Forest, 111. 60305. $66.21. 1968. 

M192 - Taxes, Taxes, Taxes: Who Pays the Bill? 2 filmstrips and cassettes. 

Educational— Manpower-,— Inc P.- Ov-Box- U272-C , -Madison, —Wise . —5371-1 • — 

$39.00. 1973. 



M193 - Youth and Media Marketing , k filmstrips with cassettes. Development 
of media Marketing, Marketing Man's View, Youth: A Marketing Target, 
Individual Action. Universal Education and Visual Arts, 100 Universal 
City Plaza, Universal City, Ca. 91608. $60.00. 1975- 

M19*+ - Agencies That Protect the Consumer . 6 filmstrips and cassettes. Food 
and Drug Administrat ion. Federal Trade Commission; The Post Office 
Dept.; Dept. of Agriculture; State, County, City and Independent 
Services, Problem-Centered Review. Universal Education and Visual 
Arts, 100 Universal City Plaza, Universal City, Ca. 91608. $70.00. 
1970. 

s 

M195 - The Checkbook . 2 filmstrips and cassette. Your Own Checking Account, 

_-__.Balancing_Your_Checkbook. Universal-„.Education_andJ7-isual^Ar-ts,^100 

Universal City Plaza, Universal City, Ca. 91608. $25.00. 1975. 
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M196 - Money , Checks gpd_-^ ; .:ifeKs» 5 filmstrips and cassettes. Nature of Money, 
Services of & 5"^ ' ; 7^C6ejoiiiig Accounts, Travels of a CJMfeck, Reconsiling 
Your Bank.BalfW».. . Bjwjtewal Reserve Slys-tem. Univer a Education and 
Visual Arts, 1^ i^v-rse&i City Plaza, Universal CI^ ,, Ca. 91608. 
$72.00. .1970. 



M197 
M198 



M199 



Buying Health Carfe, 
Service, 1729 H S* 



2 -illtetrips and cassettes. 
**St 3 Washington, D. C. 



Chaining Times Education 
2C._ $U7-50. 1975. 



Before You Buy , k &^>$ett&&< with teaching materials. People in Troubfe 
with Credit, Dynamics Credit, Credit Decision, Shopping for Money* 
Lending Institut±or Lr, ^ : 'r/Cr editor Relationship, Bankruptcy, Laws 
That Protect the Cr Consumer. Universal Education and Visual Arts, 

100 Universal Citj iASp., Uaiversity City, Ca. 916C&. $85.00. 1971. 



Problems for Young; L; ,,, 
You Pay?; The Big 
Vendor . Sterling iE 
N. Y. 10016. $1*1,."' 



6 filmstrips. The False Package; What Do 
'.The Come On;; Buy Now, Pay Lafter; The Street 
Films,-. 2Ul East 3Uth Street, New York, 
ELEMENTARY LEVEL. 
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The Price Is Right o: 'is ljsZ h fiibnstrips and cassettes. Get Your Money's 
Worth, Let's Make t Dea.ll, Big Sister and the Lemon, Super Snooper. 
Sterling Educations . F?4tos, 2^1 East 3Uth St., New York, N. Y. 10016. 
$63.00. 1972. EDHIBS8&i2Y. LEVEL. 



M201 - Real Facts on Food 



Ave., Washington, 



Slides and cassette. 
D. 3. 20011. $15.00. 



Photo Lab, Inc., 3825 Georgia 



M202 - The Credit Generation.. Slides, cassette and reel-tq-reel tape. Associ- 
ated Credit Bureaus;, Inc., 6767 Southwest Freeway, Houston, Tex. 77036. 
$1*1.50. 1973. 

M203 - Selecting and Buying a ifebi2fe Home . Eilmstrip and cassette. Photo Lab, 
Inc., 3825 Georgia Asvre^^ Washington, D. C. 20011. $17.00. 197**.. 

~M2Qk~— - Meat-Prices A-Search'-^Ec^-jjfergyers^ — FSmstrip-and^record'; — NatiWaTXiW 
Stock and Meat Board, 3& 3cath Wabasfr Ave . , Chicago, 111. 60603. 197 1*. 

M 205 - Mixed Economy of the United States . Fiioastrip and cassette. Doubleday 

Multimedia, Box 116.07, 1371 Reynolds Ave., Santa Ana, Ca, 92705. $17.50. 
1972. 



M206 - Breakfast Cereal in Today's .Lifestyles . Filsmtrip and record. Cereal 
Institute, Inc., 135 S- SaSalle St., Chicago, 111. 60603. 1973. 

M207 - Consumer's World: It',s; Yoiaar decision . 6 . f iQjnstrips and cassettes. Buying 
a Car, Buying Clothing, Ben±±Tig an Apartment, Buying Food, Buying Home 
Furnishings, Buying ^rouMifi-.. Globe Filmstrips, 175 Fifth Avenue, New 
York, N. Y. 10010. $9k.<m. ±97k. 
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Death . To pmvide the "situation mood" for discussing the ^WcSwier 
decisions mhat must be made while people are suffering griasdl. 
React module, cassette, activity sheets, teachers 1 guide rKelevant 
Productions Inc., 319 Gulf Boulevard, Indian Rocks Beach T^a. 3353% 
$9.95. 1976 

Toward a Quality of Living . 2 filmsrtrips, cassettes and m.-iiu&es. 
Teaching uraLt in Family and Economics, Family and Ecosystagm and 
Family and Quality of Living. J. C. Penney Co., 1301 Averse-; of the 
Americas, Mew York, New York 10019. $19.00. 1976. 

How Money Works , k filmstrips and cassettes. The Value off 'risings, 
Money — What It Is, Other Types of Money, Getting Value,. Ssarning 
Tree Filmstrips, P. 0. Box 1590, Boulder, Co. 80302. $lfli^SIl. 197 U. 

Metrics in the Home . 2 filmstrips and cassettes. Sewing the Metric 
Way and Cooking the Metric Way. Clearvue, Inc., 666 Norkh Oliphant 
Ave., Chicago, 111. 60631. $31.00. 1975. 

The History of the Consumer Movement in America . Filmstrip, cassette, 
picture cards, skit, teaching materials. Teachers 1 Library, Inc., 
15 Columbus Circle, New York, N. Y. 1976. 

Consumer Education: Buying Right; . 6 filmstrips and cassettes. 
Deciding To Buy, How to Shop, "Traps to Stay Out Of, Getting What 
You Really Want, Recognizing Real Bargains, How to Buy. Ifcre Gate, 
11*6-01 Archer Ave., Jamaica, N. X. 11^35. $6^.00. 

Consumer Math * 2 filmstrips, cassettes, newspointer. Calculating 
Cost, Measuring Quantities. Newsweek Educational Program, Newsweek 
Building, Livingston, N. J. 0703?. $55-00. 1976. 

Personal Finance:; You and Your Money . 6 filmstrips, cassettes, Money 
Book. The Money Game, Life on a Budget, Credit: Buy Now/Pay Later, 

-Taxes Paying— for— America ^—Insurance Sharing-Risks— The^Consumer"-^--- 

and the Law. Butterick Publishing, P. 0. Box 19^5* Altoona, Psu 
16603. $195.00. 1975. 

Housing and Home, ^krnighin^s . k filmstrips and cassettes . Different 
People, Different Homes; You and Your Living Space; Housekeeping Up 
Keep; Spending Your Housing Dollars. Butterick Publishing, E. 0. 
JBox 19^5, Altoona, Pa. 16603. $85.00. 1975. 

Poo d and Nutrition: Dollars and Sense , h filmstrips and cassettes 
The Food We Eat:, Nutrition Sense, Getting It . Together , Spending 
Your Food Dollars. Butterick Publishing, P. 0. Box 19^5, Altoona., 
Pa. 16603. $85.00. 1975. 

Nickels, Dimes and Dollars, k filmstrips and cassettes:. Earn and 

Save v Sh °P With... Care, Fix It_Yo.urs.el£,^Make-It^Yourself- ACI ■ 

Productions, Inc..,, 35 W. l*5th Street, New York, N. Y. 10036 
$68.00. 1975- -ELEMENTARY LEVEL. 



32 



32 



M219 Fsgaily Finances / Money and Crec - Mara^eaenfc * 5 filmstrips and 

records.. A * Family Finances section - Money Has Meaning^ (Masaay 
Makes: Cents,, Money Weeds Merging — ELSBff^TARY LEVEL . B. JJjteasy 
and Credit Management - Your Money Matters and You Take tags 
CrefiSt - Secondary, jkevel . National CoixsMier Finance Ass^seiion., 
6th r*2Qar.*r Solar BuiiLd±ng, JLDOO l6t2L Street 5 N. W„ , Wast 
D. C, 20.035. 1969 . 



M220 1 Ec onocixc SuCTxval for. ±he -Future « 

PACT; Wayne :State University, Detroit, lEsrhigan &8202.. 



SiSfes and cassette. Proj^rrk. 



M221 Simulation Panning . Film, 3 filmstrips;, cassettes, k modules., 

10 participants manuals^ 3 records. Success with Simulation 
Games invrthe Classroom, "What 's in a Game,, Teaching vith Games, 
Tailored to Fit.. Changing Times Education Service, 1729 H Stateet, 
N. W. , Washington, D. C. 20006. $396.00- 1976. TEACHER EDUGgg-ION . 

M 222 Role Playing , k filmstrips 5 cassettes, motLules, participant-, manuals, 

records. Shopping for a Pet, Initiating Role Playing* GisMfcng 
Role Playing, Learning from Role Playing. Changing Times ffi$#£afcfciori 
Service, 1729 H Street, M, W. , Washington, D. C. 20006. $289U22D. 
1975- TEACHER EDUCATION . 

M223 Food Hollars and Sensfe . Filmstrip and: cassette. Money Management 

Institute, ffimsehold finance Corp., Prudential Plaza, Chicago^ Jill • 
606QX. $l*.5D. 1975. 



M22^ 
M225 

-M226- 
M227 



Consumer Protection , Slides and scrigt. Michigan Consumers 1 G&uncil, 
hlk ;Ebllister Building;,, Lansing, Michigan U8933 . :l r 976 s 

_Energy: Impact on Values ;and jEifestyles . Filmstrip anavcassettte.. 
Current Affairs, 2k D anbury Road, Wilton, Conn. 06897. $22.. 00. 
197^. 

-Am_eraoa f -s-Ghan^nR-Lifes^les^ — Films t riy andrc as s e 1 1 e~. r — Current—* 

Affairs, 2** Jkmbury Road.., Wilton, ConEL., O6897. $22.00. 1973. 

Big Government, and Private Enterprise in the 70 f s . Filmstrip and 
cassette, Current Affairs, 2k Danbury- Road, Wilton, Conn. 06897.. 
$22-00, 1972. 



M228 The Dollar In Today T s wca~Ld . Filmstrip ssnd cassette. Current 

Affairs?, -2k Danburp "Stasia, mitun, Comu 06897. $22. 0Q.. 1972. 

M229 The -lU. JS,. , economy: the ClallesBBig of Chaange . Pilmstrip end xinssetts. 

CircrCTX ASTarrs, 2k Daribury TBoaa, WiTfrnn, Conn. .068 97:. $2S3EBD'. 
1975- 



M230 



The tejcan Taxpayer: Privil eged or Exploited ? Filmstrip and 
ggggj 19 ^ rrent Affairs « * k Danbury Hnprl J yfltc 



:on v ::Conn^-06897r- 
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M23I PodfT Credit^Ratirar,. Cassette, experience sheets and teacher's guide. 

&levant Sssn3qgsslons, Inc., P. D. Box 68, Indian Rocks Beach, Fla. 
•3335. «9.5£. "1976. 

M23£~ Ove^Chargs .*. Cassette, experience afreets and teacher's guide • 

Relevant 5rodtzrti.ons , Inc., P. Cl 'Bsx 68, Indian Rock Beach, Fla. 
32535. $5-95- 1976. 

M232 Violated CoixsmiffF^ 3aghts . Casseliit&^experience sheets and teacher's 

guide. B^fey^ssr Productions, Ttth- P. 0. Box 68, Indian Rocks 
Beach, Tlau J25535* $9.95. 1976. 

M23^ Overdrawn (Sgrfeinig; Account . Caaselss, experience sheets, teacher's 

guide. Relevant Productions, P. 0, Box 68, Indian Rock 

Beach, Flea. 33535. $9-95- 1976. 

M235 Decision MafrTng . Cassette, student riiaoks , skill .development sheets, 

teacher's guide. Relevant Productions, Inc., P. 0. Box 68, -Indian 
Rocks Bearer, Fla, 33535. *lU..9"5. -1975. 

M236 Buyer's Rights. . Cassette, student books, skill development sheets, 

teacher's guide. Relevant Productions, Inc., P. 0. Box 68, Jlndian 
Rocks Beach., Fla. 33535. $1^.95. 1975. 

M237 Capers in Cxmsuircsr Affairs k filinstrips and cassettes, teaching 

guide. Education and Advocacy, Information and Consultation^ Pro- 
tection, (Setting frxm Sere to Thescre. Butterick Publishing, 1.6l 
Sixth A^ssrue, Egg Yor^r, :N:. Y. 10013. $68.00. 1975. 

M238 TheTConsnaB^s World . -20 casserfciuss, moderator 'st guide, activity sheets, 

module rbsoks, mini coiizes^ Tnoovative Sciences, Inc., 300,tBroad 
St . , Biazaif or d , Coruu $69 01 . =5385 • 00.. 197 5 . 

JJ235L At Hoiae *&/itfc Metric Me^nriiog^ ^f^T^prtrip, cassette,, jteacat srffs? guide, 

metric "merger ing desrjiggs.*. Bottsgrick Publishing, P. 0. Box 1+001, 
TgpetfaaE. A» TDoroxtto^ Gtabsia* Canada M5W 1H9« $75.00. 

MSbO Mcmg^ aofcXitiSsaYle. . 2 £ajfragOTtos. :iaxxd cassettes, linemasters, exer- 

cises--. ^-tscSsmg gni'ie. rflmrg-irng TTnries: Education , Service, X£29 H 
Street^ "SL Washicgson^ 5. C. 2ZE06. $47.50. 1976. 

M2l*l laying . 21 J ~ nrefrrip s acrsl Trwffimettbeg- Buying Values, Needing to Buy: 

19U5~fegs^n h~ Currffrc . Affairs.., . A- Banbury Road, Wilton, Conn. 
06897- BkELWD. H9fgL 

M2h2 Teenage Jfatrri.ccn.: .Tthe Picture of -HreFHrh . 2 filmstrips* and cassettes . 

Gettiiig-P*i±..:and Staying Fit. Cu rg^i t Affairs, 2k Danbury Road, 
Wilton, ConrL. 06897. f$U8.00. 19T& 
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The Housing Crisis: A Place to live? Filmstrip, cassette, discussion 
guide. Current Affairs, 2k Banbury Road, Wilton, Conn. 06897- 
$2^.00. 0.976. 

M2UU Learning to be a Wise Consumer* h filmstrips and cassettes. Who Is 

a Consumer?, Consumer Choices, Buy±ng Wisely, The Two R's: Eights 
and Responsibilities. Guidance Associates, 757 Third Avenue, New York, 
New York 10017. $79.50. 1975. 

M2^5 The Social Sciences: What iUs Economics ? 2 filmstrips and cassettes. 

Guidance Associates, 757 ThlrtS A^snue., Nerlfork* New Yank 10017. 
$US.50. 

M2U6 Inflation - Filmstrip and: :cas seise.. Guidance Associates, 757 l&ird 

Avenues, New York, Hew York 10GHT. $26.00.. 

M2U7 Unemployment . Filmstoip and cassette. Guidance Associates, 75T 

Thirdi^enu& 9 New York, New 2fark 10017- $26.00. 
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FIIMSTRIPS (not listed vitm: a .3dLt) 

FS2 - Money Makes Cents . Filmstrip* 1966. National Consumer Finance 
Association, 1000 Sixteen St...,, NW, Washington,, D. C 20036. 
, $6. .00. Elementary level . 

FS3 - Money Needs Managing . Filmstrip... 1966. NasaLonal Consumer 

Finance Association, 1000 Sixteenth St., HK:,. 'Washington , D. C. 
20036. $6.00 Elementary levej l. 

FSU - Money Has Meaning . Filmstrip.. 1?66. NationaEL Consumer "Finance: 
• Association, 1000 Sixteenth, at-, NW, Washir^ts3a 3 D. C. 20036. 
$6 .00. Elementary leveX . 

FS5 - Selecting and Buying Food for ighg Young Family . Filmstrip.. No 
date. Photo Lab, Inc., 3825 Georgia Ave., iNW., Washington, 
D. C. 20011. $5.50. 

FS6 - Hov to Buy Beef . Filrastrip.. Nc date. Photo limb., Inc., 3325 
Georgia Ave., NW, Washington, 3V C. 20011. $5.50. 

FS7 - How to Buy Eggs . Filmstrip. INo date,. Pixoto Lah, Inc.,, 3825 
Georgia Ave., NW, Washington, C. 20CEL. $5.50- 

FS8 - Innovative Techniques in %eachin& aasaumgr Jidaaca bS on.: 3!I2as±r.*ip.. 
IHo date. Major Agnlianc:e Consumer Actfesm "Psbs. L, 20 fcrtfe 
Slacker Drive., Chicago, HI. iSo65'Q6^ $U..£ED.. 

FS9 - Warranties and the .Consumer . TFilanstarirp . JNoidnte. IMajorr 

Appliance Consumer Action. Panel* 2B Norxfai'WBirter Utrivre^- Chicago, 

111. 60606. $5. no. 

FS10 - Freezing . . . What's; It All. AW^ Fil wfr&rTjtu Ho .date.. IRegtaaiLas 
Metals Co* , EH±ol7b -Patter son ,^^p c. , Inc..-, ■Nissr'York, N. X. 12I0IT. 
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CASSETTES (not listed with a kit) 



CI - Consumer Education — Today and Tomorrow . Cassette. Fredrick Waddell, 
Director of Education and Research Credit Counseling Centers. No 
date. Association of Home Appliance Manufacturers, Chicago, 111. 
$2.00. 

C12 - Conversi on to Metric System - r Order or Chaos . No date. American 

Home Economics Association, 2010 Massachusetts Ave. , NW, Washington, 
D. C. 20036. $8.50. 

C13 - Forum's Forum on Values . Cassette. Spring, 1972. Educational and 
Consumer Relations, J. C. Penney Co., 1301 Avenue of the Americas, 
New York, N. Y. 10019- $1.60. 

Clk - Forum's Forum on Consumerism: What is the Issue? 'Cassette. Fall, 
1972. Educational and Consumer Relations, J. C. Penney Co., 1301 
Avenue of the Americas, New York, N. Y. 10019. $1.60. 

C15 - Phosphates and Detergents . Cassette. No date. Association of Home 

Appliance Manufacturers, 20 North Wacker Drive, Chicago, 111. 60606. 
$2.50- 

Cl6 - Consumer- Organizations : Public, and Private . Cassette. No date. 

Association of Home Appliance Manufacturers, 20 North Wacker Drive, 
Chicago, 111. 60606. $2.50. 

C17 - Avoiding Deceptive Selling Practices . Cassette. No date. Association 
of Hones Appliance Manufacturers. 20 North Wacker Drive, Chicago, 
111. 60606. $2.50. 

Cl3 - Council of Better Business Bureaus — Its Activities in Consumer Ser- 
vice . Cassette. No date. Association of Home Appliance Manufac- 
turers, 20 North Wacker Drive, Chicago, 111. 60606^ J>2. 50._ 

C19 - Educating Tomorrow's Homemakers . Cassette.- No date. Association of 
Home Appliance Manufacturers, 20 North Wacker Drive, Chicago, 111. 
60606. $2.50. 

C20 - Consumer Voice; A Discovery of Dialogue . Cassette. No date* Associ- 
ation of Home Appliance Manufacturers, 20 North Wacker Drive, Chicago, 
111. 60606. $2.50. 

C21 - T he Chal lenge of Consumer Education . Nader, Ralph. New Jersey 

Consumer Education Conference. February 197^« Visual Education Corp., 
3 6U "Nassau St., Princeton, N. J. O85UO. $7.50. 

C22 - Teaching Consumer Education , Lee, Dr. Stewart. New Jersey Consumer 
Education Conference. February 197U. Visual Education Corp., 36U 
Nassau St., Princeton, N. J. 085^0^ $7.50. 
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C23 - How Value Clarification Affects Consumer Behavior , Graham, Todd, Guthrie. 

New Jersey Consumer Education Conference. February 197U. Visual Educa- 
tion Corp., 36U Nassau, Princeton, N. J. 085^0. $7.50, 

C2k - Forum's Forum on Values . Spring/ Summer f 72. J. C. Penney, Inc., 1301 
Avenue of the Americas, New York, N. Y. 10019. $1.60. 

C25 - The American Fa mily a nd Values . Lerner, Max. American Home Economics 
Association, 2010 Massachusetts Ave., NW, Washington, D. C. 20036. 
197U. 

C26 - Don't Pass the BucK . Juel Ranum, V.P. Whirlpool Corp., 197U Michigan 
Consumer Education Conference. Michigan Consumer Education Center, 
217A University Library, Eastern Michigan University, Ypsilanti, Mich. 
U8197. $2.50. 

C27 - Consumers Should Have a Bill of Rights . Robert Leonard, Pros. Atty. , 

Flint. Michigan Consumer Education Conference, 197U. Michigan Consumer 
Education Center, 217A University Library, Eastern Michigan University, 
Ypsilanti, Michigan U8197. $2.50. 

C28 - The American Consumer: Issues and Decisions . Herbert JellOiy, Professor 
Oklahoma State U. Michigan Consumer Education Conference.. 197U. 
Michigan Consumer Education Center, 217A University Library, Eastern 
Michigan University, Ypsilanti, Michigan U8197. $3.15. 

C29 «- Future Directions in Consumer Education . Gorton Reithmiller, President, 
Michigan State Board of Education, 197U. Michigan Consumer Education 
Conference, 197U. Michigan Consumer Education Center, 21 7A University 
Library, Eastern Michigan University, Ypsilanti, Mi. U8197. $2.50. 

C30 - Consumer Credit: How, Much is Too Much, and Who Should Decide . Al Horner, 
President, Credit Counseling Centers. Michigan Consumer Education 
Conference, 197U. Michigan Consumer Education Center, 21 7A University 
Library, Eastern Michigan University, Ypsilanti, Mi. U8197. $2.50. 



C31 - Low Income Consumer . Ray Dakoske, Elizabeth Mathis and Ursula Gordon. 

Team discussion at the Michigan Consumer Education Conference, 197U. 
Michigan Consumer Education Center, ' 217A University Library, Eastern 
Michigan University, Ypsilanti, Mi. U8197*. $2.50. 

C32 - Man's Material _Welfare . Rich de Vos, President^ Amway Corp. 197 U. 
Amway Corp., Ada, Michigan. 



Rl - On Account of Savings/To Borrow or Hot to Borrow. 33 l/3 record. 

National Consumer Finance Association, 6th Floor, Solar Building, 1000 
Sixteenth St., NW, Washington, D. C. 20036. $2.50 
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GAMES (not listed with a kit) 

Gl - Family Decisions . Simulated choice/chance game. Cooperative 
Extension Service, Washington- State University, Pullman, 
Wash. $6.00. 

G 2 - Ghetto . Simulation game. 1969- Western Publishing Co., 150 
Parish Drive, Wayne, N. J. 07^70. $2^.00. 

G3 - Economic System . Simulation game. Western Publishing Co., 
150 Parish Drive, Wayne, N. J. 07U70, $25.00. 

Gi * - Sharp Shopper . Game. 1971- Gillum Book Co., Box U50U, Kansas 
City, Mo. 6kl2k. $5.25. Elementary level. 

G5 - Consumer. Simulation game. 19^9- Western Publishing Co., 150 
Parish Drive, Wayne, N. J. 07^70. $2^.00. 

G6 - Charge . Simulation game. 1972. Paul Amidon & Associates, Inc., 
54 08 Chicago Ave. South, Minneapolis, Minn. 55^17. $20.00. 

G 7 ~ Inflation . Simulation game. 1972. Paul Amidon & Associates, 

Inc., 5^08 Chicago Ave. South, Minneapolis, Minn. 55^17- $20.00. 

G8. - Wheels- Simulation game. 1970. Paul Amidon & Associates, Inc., 

5^08 Chicago Ave. South, Minneapolis, Minn. 55^17. $1+0.00. 

G9 - Managing Your Money . Simulation game. 1970. Cuna Mutual, In- - 
surance Society, P. 0. Box 391* Madison, Wise. 5^701. $3i21. 

G10 - Marketplace . Simulation game. 1968. Joint Council on Economic 
Education, 1212 Avenue of the Americas, New York, N. Y. 10036. 
$75.00. 

1G1Y "^~ T3eS^ ^niSic^"GaHes by 

Antler Productions. J. L. Hudson Co., Woodward Ave., Detroit, 
Mi. $8.00. 1972. 

G12 - Lifestyle . Game played in twos. Educational Methods, 500 N. 
Dearborn Street, Chicago, 111. 606IO. $19-95- 197^. 

Gl 3 * Beat the Market . 5 game series. Love Bugs: Limited Market; Poncho: 
Limited Competive Market; Wall Street: Competitive Exchange Market; 
Peanuts: Competition or Subsidy; Apartment Rental: Competition or 
Control. Southwestern Publishing Co., 5101 Madison Rd. , Cincinnati, 
Ohio 2*5227. 1973- 

Gib " Date With _Your Future, A . Game played in teams. Institute of Life 
Insurance, 277 Park Ave., New York, W. Y. 10017. $12.00. 

Gl-5--- — Paying^Your^WayT G^e^oTHiec^ a stated" 

income- For six players. Gregg/McGraw Hill, 1221 Avenue of the 
Americas, New York, W. Y. 10020. $15.95. 1975- 
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G16 - FLIP. Game with all members of class participating on Budgeting. 

Educational Manpower, Inc...* P. 0. Box U272-C, Madison, Wise. 53711. 
$U5.00. 1970., 

G 1T - Stock Mar ket Game . Game equipped for four players. Educational 
Mam-over Inc., P. 0. Box 1+272-0, Madison, Wise. 53711. $10.00. 

197C 

018 " Fil1 Y ° u r Grocery Cart with. J&rfcrition . . Classroom simulation game. 
Division of Home. HconcnaicsIEHucation, University of Illinois, 
Urbatia-Champaign, 111. 1973.. 
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!&.: 16 mm FI LMS 

■ 

|Ayailable for free loan from the Michigan Consumer Education Center, Addresses and 
Sprices are included for those interested in purchasing a copy. 



111 




Grade level; Secondary and Adult 
Color, 18 minutes, 1970 



The film begins with "easy credit" signs flashing on the screen and in the 
background, ve hear people explain some of the financial traps they, and millions 
of others, have fallen into. The film explains agencies which provide help for 
thos, who are overextended. 

Journal Films, Inc., 909 W. Diver sey Parkway, Chicago, 111. 6061U, $2140,00 



Grade level: Jr, High, Sr. High and Adult 
Color, 9k minutes, 1971 

Explo:idjig_the^otLvat^ — 

Sex appeal, hero identification and popularity etc, are shown to be a major 
influence on our choice of products. The film points out the importance of 
buying to satisfy needs, not dreams, 

Journal Films, Inc., 909 W. Diversey Parkway, Chicago, 111. 6C61U. $125.00 



p3'. INSTALLMENT BUYING 

; Grade level: Jr. High, Sr. High and Adult 

][1 '•" Color, 13 minutes, 1971 

I This film dramatizes both the benefits and the dangers of buying on the 

installment plan. By viewing two sisters involved in buying a car, every facet 

I of installment buying is explored. Down payments, interest charges, maximum load 

•:. limits and many other important factors are studied, 

BFA Educational Media, Div. of Columbia Broadcasting System, 2211 Michigan 
Avenue, Santa Monica, Ca. 90U0U . $155.00 




WHY DO YOU BUY? 
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MONEY TREE 



Grade level: Secondary, College and Young Adult 
Color, 20 minutes, 1972 

This is a contemporary film about a young couple who fall into the credit 
traps that face all Americans — young and old. The quest for the "good life" 
leads to the tragic crumbling of their marriage. The lack of any suggested 
solution to their proolems provides an excellent vehicle for post-viewing 
class discussion. An excellent introduction to a consumer educatin class. 

AIMS Instructional Media Services, 626 Justin Ave., Glendale, Ca. 91201. 
$285,00. 



I N THE PUBLIC INTEREST 

Grade level: Jr. High, Sr t High, College and Adult 
Color, 20 min. , 1972 

The film begins with people expressing their, dissatisfaction "with shoddy 
products, practices and unscrupulous advertising. The functions of the 
Better Business Bureaus are then explained including the collection of informa- 
tion about businesses, checking the validity of advertisements, consumer referral 
ana compl^iTTt^handring^ ' " ~ 

Council of Better Business Bureaus, 8H5 Third Ave., New York, N. Y. 10022. 
$75*00, 



BANKS AND THE POOR 

Grade level: Secondary and Adult 
Black and white, 59 minutes, 1971 

This film thoroughly explores four major problems facing low-income consumers 
in dealing with banks and Savings and Loan companies: (l) mortages.,and real 
estate, (2) personal loans, (3) the "Holder in Due Course" laws and (k) the banking 
lobby, 

NET Films Service, Audio-Visual Center, University of Indiana, Blooming^on, 
Inch, U r (hQl. $265-00. 
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THE OWL WHO GAVE A HOOT 

Grade level: Late Elementary, Jr. High, Sr, High and Adult 
Color, 15 minutes, 

An animated film with background music that students will enjoy. The Pidgeon 
family is seen being systematically "taken 11 by unscrupulous businessmen such as 
the landlord, grocer, used car salesman and others, Mr , and Mrs, Owl however , .are 
a "different bird." They exert their rights as consumers, shop around for a 
better deal from reputable firms and refuse to do business with the disreputable v 
merchants. Their actions lead to a program of consumer awareness that is responsible 
for putting the disreputable merchants out of business. 

National Audio Visual Center ^Washington, D. C . -$^2. 00 - 



HOW TO BUY A USED CAR 

Grade level: Secondary, College and Adult 
Color, 12 minutes, 1968 

This "how to" film explains three main tests every person should use when 
purchasing a used car. The first examination is the "look test," The viewer 
is sfiown wfia^FToTooSnfor as the car srEs on the leTt^ IrT~t~fie~&ry-run tesifi 
the viewer learns how to examine the car while it is running, Finally, the 
road teat points out details the buyer should check while driving the car. 
The film ends on a commercial note with a picture of the Chevrolet "OK" used 
car symbo'J . * 

Teletape-Detroit , Corp., 2900 E. Grand Blvd., Detroit, Mi. 1*8211. $85.00 



CONSUMER POWER: ADVERTISING 

Grade level: Secondary, College and Adult 
Color, 22 minutes 

Mr. Ralph Nader, well-known consumer advocate, and Mr. Ted Factor, an 
advertising executive, address themselves to a set of very provocative questions 
regarding advertising's effect on our daily lives, 

BFA Educational Media, 2211 Michigan Avenue, Santa Monica, Ca, 90^0*4, 
$285.00 
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F10 SO YOU WANT TO BUY A GOOD USED CAR 

Grade level: Secondary, College and Adult 
Color, 15 minutes, 19^5 

This film was produced for the consumer who intends to "buy a used car. It 
examines the reasons for buying a used car and proceeds to explain what to look 
for in a used car using the BELTS test, (brakes, exhaust, lights, tires and 
steering) 

Ford Film Library, The American Rc*v..'., Dearborn, Michigan MJ121, $50,00 



Fll THE POOR PAY MORE 

Grade level : Secondary , , College ar-.l Adult ~- 

Black and white, 60 minutes, 19^7 

Provides a close look at the special hardships faced by the poor in the area 
of consumer purchasing. The pricing practices of supermarket chains, the 
techniques of food freezer salesmen, and the methods of the furniture and appli- 
ance stores and their association with the finance companies are examined. 
Officials from various private and government programs outline these problems 
and chow how they are attempting to alleviate them, 

Indiana University, Audio-Visual Center, Bloomington, Ind, ^01. $265.00, 



F12 THERE IS A LAW AGAINST IT 

Grade level: Secondary, College and Adult 
Color, 8 minutes 

Four familiar consumer problems are introduced in this film; garnishment 
of wages, unauthorized auto repair work, payment demanded for a debt already 
paid, and a housewife pressured into signing a purchase contract by a door- 
to-door salesman. The film then dramatizes how new consumer laws in one state 
(California) protect the consumer in each case. It explains provisions of 
laws, responsibilities of the businesses involved, and the steps the consumer 
should take. 

Filmfair Communications, 10900 Ventura Blvd. , Studio City, Ca, 9160U. 
$130,00 
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P13 YOUR RIGHT TO A HEA PING . v~ 

Grade level: Secondary, College and Adult 
Color, 9h. minutes 

Stresses the debtor's right to a hearing before such creditor actions are 
taken as repossessions and garnishments of wages. The film then shows the 
hearing of an i8-year-old unable to pay off a purchase. The case is used to 
point up the pressures and confusion of sales techniques, the responsibilities 
inherent in the new legal status of the 18-year-old, and the help he is given at 
the hearing by a young legal services attorney, 

v Filinfair Connumicat ions , 10900 Ventura -Blvd. , Studio City, Ca, 9l6oU, 
$130.00 



Flk READ BEFORE YOU WRITE 

Grade level: Secondary, College and Adult 

Color, 6^ minutes ^- 

A young couple considers a typical installment purchase (a TV set). The 
film follows them from their obvious enchantment outside the store window to 
a new awareness when they learn to really examine a contract before they sign 
it. About to sign a contract, a consumer education program appears on "their" 
~ W~expTalTil^ should include such 

as specific description of the purchase, written confirmation of special aspects 
of the sale, details on interest and other charges, how to renegotiate the 
contract, etc. 

Filmfair. Communications, 10900 Ventura Blvd,, Studio City, Ca, 9l6oU. 
$100.00 ' 



F15 FOOT IN THE DOOR 

Grade level: Secondary, College and Adult 
Color, 10 minutes 

A potential victim of consumer .fraud tells how a door-to-door salesman 
tried to sell her a color TV at her home. She tells how her awareness of fraud 
came about because, as a resident of a low-income housing project, she had been 
victimized by a similar pitch a year earlier, Her alertness in the present case 
results in arrest of the salesman. The film continues with a police lieutenant, 
familiar with fraud, who describes several pitches that can entrap people and 
lists basic questions to ask ourselves before signing a contract, 

Filmfair Communications, 10900 Ventura Blvd., Studio City, Ca. 9l6oU, 
$1>*0,00 
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Kl 6 MAGICAL 1) loAPPKARTNG MONRY 

Grade level: Secondary, College and Adult 
Color, 11 minutes 

A cheerful, slightly scatterbrained "food expert witch" appears in a super— 
market and works her magic to draw, the customers around her. Then, item by 
item, she explains, with accompanying magic, why certain purchases by the 
customers . are unwise. 

Filmfair Communications, 10900 Ventura Blvd, , Studio City, Ca, 9l6oU, 
$1*45.00 



F17 THIS IS FRAUD 

Grade level: Secondary, College and Adult 
Color, 18^; minutes^ . 

A car advertised on TV has "just been sold" and the customer is sheered to 
more- vcostly buys — bB.it and switch. A door-to-door salesman secretly spills 
additional dirt on "tire: floor to make his machine seem better. A woman reminds 
a contractor that he SB.id his stucco job would last "as long as the hoxise" — 
he says there is nothing like that in the contract she signed. Methods of re- 
cours e^f or^such^common~-consumer--_fraud^cases-.ar-e--descr-ibed« , ~- 

Filmfair Communications, 10900 Ventura Blvd. , Studio City, Ca, 9l6oU, 
$115-00 



F18 TOMMY'S FIRST CAR 

Grade level: Secondary 
Color, 11 minutes 

Tommy is ready to buy his first car. At the used car lot, his father shows 
Tommy where to look for clues that can indicate the car's condition and possible 
necessary repairs. Tommy learns the proper way to test the car's breaks, steering 
and general condition of the engine. 

Filmfair Communications, 10900 Ventura Blvd., Studio City, Ca. 9l6oU. 
$1U5.00 
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;;Fl9 BUY LINE 



Grade level: Secondary, College and Adult 
Color, lU minutes 

Opens with a rapid montage of contemporary visual advertising. We examine 
each ad,- learning about psychological seduction, disclaimers, false and mislead- 
ing statements, etc. Actual ads are presented (with product names masked) to 
illustrate how they use fantasy appeals to power, sexuality, popularity and 
status to cet the consumer to buy the product. 

FiMfair Communications, 10900 Ventura Blvd, Studio City, Ca, 9l6o%. 
$180.00. . 



F20 ON YOUR OWN 



Grade leve^.: Secondary, College^and Adult 
Color, 23^i2dnutes 



Introduces the surprising diversity of subjects covered in high school 
consumer education classes, e.g. comparative shopping, perpetual styles in 
clothing, home ownership vs. renting, learning to bake bread at 100 a loaf 
using consumer pressure to improve retailing practices, fixing old furniture 
.operata-ng^hi-1^ > 

rtnmmnni+Tr t.t-? 4- rt4- * * J i- - _ i 



... " v-aun/Moco, xcauiij-iig out, zo tne 

community with student-run research programs and a mobile consumer ed infor- 
mation unit, credit and money management, marriage and family relations, etc. 

$300 F Oo" fair Communicat;Loris > 10900 Ventura Blvd., Studio City, Ca. 9160U. 



F21 HARRY J. WOODS IS AT THE DOOR 

Grade level: Secondary, College -and Adult 
Color, 13 minutes, ' 

Harold J. Woods is a skillful and effective door to door salesman But 
unlike representatives from legitimate companies, Harry is a con-man whose ' 
unscrupulous tactics can fool an unaware consumer. His first sale is to a 
couple, who, as Harry himself says, "didn't even know they wanted rock siding 
until they met up with me." His next, call is on a harried housewife whom he 
convinces to buy a super deluxe sewing machine instead of the. one advertised. 

^^St^OO 0115 WSSt ' 6335 H ° meWOOd Ave " Suite 20U > Hollywood, Ca. 
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F22 NOT YOU TOO?!? 

Grade level: Jr. High, Sr. High, College, Adult 
Color, 10 minutes 

Many varieties of consumer fraud and "legal" ways of coercing the consumer 
into purchasing what he or she doesn't need or can't afford are: unnecessary 
repairs, mail order schemes, high pressure sales pitches, phone -solicitations, 
etc. Solutions t?o consumer fraud are suggested. 

lh00[°^ UnlCat±a ^ ° r ° UP WeSt ' 6335 Homevood Ave,, Suite 20^, Hollywood, Ca. 90028, 



F23 CREDIT CART BOUQIET 



Grade level: Jr. High, Sr. High, College and Adult ■ © 

Color, 10^ minutes 

Jonathon's view of the marketplace and its participants is unique — he 
sells flowers from his cart in a busy shopping mall and has time to listen to 
people's experiences. Sally, a salesgirl, has just been turned down on a bank 
loan for a new car because of her age, martial status and lack of well estab- 
~W-shed~empliDym'en1r; MariiD™a~cWs~tW * ~~ 

union and consequently can borrow enough to pay the bills for his family. 
Sarah is a wise consumer who pays attention to contracts and billing procedures 
thus saving money. Ted, the impulsive buyer, is the one most likely to misuse V?i 
credit.. : :^ 

Communications Group West, 6335 Homewood Ave, , Suite 20U, Hollywood, Ca, 90028. " 
$130.00 V 



F2k CONSUMER POWER: CREDIT 

Grade level: Secondary, College and Aduli 
Color, 20 minutes. 

To what extent does credit encourage customers to buy more than they need 
or can afford? How can the consumer protect himself from the exorbitant 
charges and/or interest? How can the wise use of credit benefit the individual 
and our economy? Ralph Nader, and such people as consumers, businessmen, 
car dealers and bankers explore these and many more questions which face us 
daily. 

BFA Educational Media, 2211 Michigan Ave. , Santa Monica, Ca. 90k0k. 
$275.00 
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:P25 CONSUMER POWER: WHISTLEBLQWITJG * 

Grade level: Secondary, College and Adult 
Color , 23 minutes 

Who is responsible for our society? What can we do to right the wrongs 
we perceive? This film directs the viewers' attentions to these questions.- 
Ralph Nader addresses himself to provocative questions. Informed citizens who 
have formed other points of view provide date and stir controversy designed to 
cause viewers to think and discuss problems, 

UFA Educational Media, 2211 Michigan Ave., Santa Monica. Ca. 90^0**, 
$310.00 



F26 ^ DANGER-POISON 

Grade level: Elementary 
Color, 13 minutes 

Observing an ordinary family, the classroom viewer learns the identity, and 
the proper use and storage, safe practices and respect for dangerous products 
Likely to be encountered in his home. The most common poisonous plants are 
included. 



ATMS Instructional Media Services, 626 Justin Ave. , Glendate, Ca. 91?01. 
$285.00 



F27 GIVE EARTH A CHANCE 

Grade level: Secondary, College and Adult 
Color, 50 minutes, 1970 

The problems of overpopulation, industrial pollution, waste disposal and 
pesticides are closely examined in this film. Middle-aged parents of a 
typical American family are convinced by the end of the film that "we are in . 
trouble. M Mr. and Mrs. Weeders meet with many experts and discuss the various 
environmental problems facing us today. Through these interviews and on-site 
visits, Mr. and Mrs. Weeders become convinced that something must be done if 
there is to be a tomorrow for future generations. 

Westinghouse Learning Corp., 100 Park Ave,, New York, N, Y. 10017. 
$550.00 
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F28 ON GUARD - BUNCO ! 

Grade iJ.evel: Secondary, College and Adult 
C0I0&* 27 minutes, 1970 

The various "con games" aud swindles practiced on the public srer-rexposed 
in this film. The "take" from these fraudulent schemes is estimated; to "be 
around $k "billion a year. This film will give consumers a better ~He a of 
various frauds and schemes designed to relieve them of trheir morass, 

A1MS Instructional Media Services, g 2 6 Justin Ave., Glendale, 3*. 91201. 

$355.00. 



F29 A METRIC AMERICA 

Grade level: Secondary, College and Adult 
Color, 16 minutes 

Animated film highlights reasons for U.S. metric, iconversion and. introduces 
the meter, liter, kilogram and celsirES., Emphasis isrplaced on prefixes such as 
"centi" "milli" and "kilo." Repeated stress is placed upon the decimal nature 
of the metric system. 

AiEMS~lTistructlT>na^ 

$2**0.00. 



F30 CONSUMER EDUCATION: BUYING IN A SUPERMARKET 

Grade level: Secondary, College and Adult 
Color, 15 minutes 

Helpful hints as to how to select products and for what purpose; quality 
or quantity. With the great variety of products available, hints as to how to 
get the "best valu* for your money. Film has a humorous approach, although it 
clearly points out the* psychological effect advertising has on the average 
consumer. 

AIMS Instructional Media Services, 626 Justin Ave,, Glendale, Ca. 91201. 
.$220.00 
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; F31 ECONOMICS — IT'S ELEMENTARY 

Oracle level : Elementary 
Color, 10 minutes 

A family with young children learn basic concepts about the free enterprise 
system while on a summer vacation. Day to day activities illustrate needs, 
goods, services, buying and selling, saving and specialization in work. 

AIMS Instructional Media Services, 626 Justin Ave., Glendale, Ca. 91201. 
$1 1*5- 00. 



F32 NUTRITIONAL QUACKERY 



" Grade level: Jr. High, Sr. High, College and Adult " 
Color, 20 minutes 

Built around a health quack expounding the four favorite myths of nutritional 
TZ^ZV r d J e *: d ^ sease s °il depletion myth, over-processing myth and the 

subclinical-deficiency myth. Although the quack sounds confident, convincing, 
sincere and scientific, each of his arguments is systematically and scientifically 
demolished so that the student is left with the argument - and the answer 

AIMS Instructional Media Services, 626 Justin Ave., Glendale, Ca. 91201. 

Jfc2fi5-00 . , : 1 ,. 



F33 LABEL LOGIC 

Grade level: Jr. High, Sr. High, College and Adult 
Color, 18 minutes 

Demonstrates that even seasoned, experienced shoppers make unwise value 
judgments, because they allow themselves to be swayed by attractive labeling 
,. advertising, reduced prices or bargains, and even popular demand; and because 

they do not make careful price-to-weight comparisons. Shows exactly what the 
label should tell the consumer under the provisions of the Food and Drug Act 
and the Fair Packaging and Labeling Act. 

AIMS Instructional Media Services, 626 Justin Ave., Glendale, Ca. 91201. 
$255.00. 
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FOOD STAMPS 
BUYING FOOD 
CREDIT 

BUYING A USED CAR ON TIME 
FROM PAYDAY TO PAYDAY 

Grade level: Adult 
Black and white, 30 minutes, each 

This series of "stretching the buck" films deals with each of the above 
topics. They are produced and directed toward the low-income adult consumer. 

Consumer Education Development Co., Box U2U, Storrs, Conn. 06268. $100,00 
per film 



P39 CONSUMERISM: LET THE SELLER BEWARE 

Grade level: Secondary, College and Adult 
Color, 22 minutes, 1973 

Illustrates many of the faults of the marketplace as seen by Ralph Nader, 
In the interspersed interviews with Mr. Nader, he points out problems such as 
auto safety, product durability, deceptive advertising, adulterated foods, 
money spent on valuless products and the lack of buyer knowledge. 



F3U-F38 



Mr. Richard Loth, Manager, Education Division, Document Associates, Inc. 
573 Church St., Toronto 285, Ontario, Canada, $300.00 



THE ENERGY DILEMMA 



Grade Level: High School, College and Adult 
fkilor, 19 minutes, 1973 

More people, more gadgets and the !! plug-in age" are shown to be the reasons 
behind the increased demand for more and more energy. The film looks at two 
solutions to the demand for more energy; additional sources such as new wells, 
hew dams, new nuclear plants, geothermal energy, tidal energy and solar energy 
vs. limiting our energy appetite. The main question of the film is: Can we 
realistically hope to satisfy our projected energy demands? 

Films Incorporated, llkk WiDjnette Ave., Wilmette, 111. 60091- $250.00 



F-Ul THE CONSUMER GAME 

Grade Level : Junior High, Sr. High, Adult 
Color, 20 minutes, 1973 

Arte Johnson, the star of the television ''Laugh In" series, provides 
important tips on comparison shopping. Questions . are asked about where 
to buy, which bra'nd, what the labels say, grading and packaging. 

The film also provides information about finance charges and garanteees , 
both expressed and implied. 

Pyramid Films, Box 10U8, Santa Monica Cali£ t .,,90fa0ti $280^00, _ 



F-l+2 FOOD AND MONEY 

Grade Level: High School, Adult 
Color, 23 minutes, 1973 

The reasons for rising (or sometimes falling) food prices are explained by 
changes in the supply, demand or production costs of a food item. 

The film shows the relationship of how a shortage of anchovies off the coast 
of Peru directly affects the meat supply on our dinner tables, A simple 
!l supply-demand"model to explain the cost of food items is expanded to show the 
add on value of food costs due to transportation, packaging, etc. 



Cost of Living Council, School Project, Washington, D. C. in cooperation 
with Byron Motion Pictures, 65 K Street NE, Washington, DC 20002 $88. 16 



YOU'LL EARN IT .'^11 

Grade Level: High School, College and Young Adult % 
Color, 2k minutes:, 1973 

■ ' ■ ■ ■ ' ■:. ■::-^ -,v^'ti:^^ 

What do l8 year age of majority laws mean for the young adult? What can 
young people do to spend, borrow and save money wisely? How can the individual :?V| 
contribute to consumer protection efforts in his- community? These are - some - of 
the subjects probed in. this :film using real case studies involving a boy dealing ; j|| 
with a bankrupt used car dealer, a consumer protection agency, a girl renting , ;| 
her first apartment and a consumer education class exploring the st'eps -l^c^ed%K^ 
in the 'decision making process. u . 

Cuna Mutual Insurance Society, P, 0. Box 391, Madison, Wise. 53701. $90.,00^;| 

■ • • • • • ... . v.----; 



BUDGETING 



m 



Grade Level: Senior High School, Junior College and Adult : 

Color, 11 minutes . . : 

This film examines the reasons for setting up a budget , how it can ; helpi; :. 
you plan financially from month to month, and why, a budget is really a -family 
matter. It also explains a procedure for actually setting up a budget --^iased^ionJIg^ 
your income and your fixed and flexible expenses, 

Isabell Russell, Film Librarian, Public Relations and Advertising Dept. D-A, ' (£ 
-Aetna^j^e-and-Casua;U^151— Eamington^^ 

• ". V .: . . ' "■; • WM 



BANKING 



Grade Level: Senior High School, Junior Colleges and Adult . r 'V; 

Color, lo minutes 

•• - . . '• '■ •••• ' '. • .•• * ■ '; ■■■■■ ■ '-r-r-'^r:;^ 

This film discusses :the two main types of bank accounts — checking and ;|| 
savings — and how each may be used to manage your money, both now and: for 

the future. The risk and yield aspects of a savings account are emphasized" '0$ 

and explained. A full service bank is described, including how it handles : 
and invests depositors' money and the services it offers. Finally, alterna- 

tive places to save and borrow money are briefly mentioned, : w % 

Isabell Russell, Film Librarian, Public Relations and Advertising Dept , D-A,. ^; 
Aetna Life and Casualty, 151 Farmington Ave., Hartford, Conn. 06ll5* $110 t 00,, 
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CREDIT 

Grade Level: Junior and Senior High School, Junior College and Adult 
Color, 18 minutes 

This film explains some of the various types of credit — borrowing, 
charging, and financing — and the interest you have to pay for using each 
type, as well as how each relates .to personal money management. The film 
also examines why you need credit, where to get it, what requirements you 
have to meet, and how to establish and maintain credit, 

Isabell Russell, Film Librarian, Public Relations and Advertising Dept. D- 
Aetna Life and Casualty, 151 Farmington Ave,, Hartford, Conn. 06115. $110.00. 



BUYING 

Grade Level: Junior and Senior High School, Junior College and Adult 
Color, 13 minutes 

This film discusses managing your money in terms of the general rules 
for buying — quality, quantity, and the best time — and how they are the 
keys to getting your money's worth. A large part of the film is concerned 
with buying a home, including the advantages and disadvantages, the respon- 
sibilities, costs, and the important decisions involved in making this in- 
vestment. 

Tsabell Russell, Film Librarian, Public Relations and Advertising Dept. D- 
Aetna Life and Casualty, 151 Farmington Ave., Hartford, Conn. 06115. $110.00 



INSURANCE 

Grade Level: Junior and Senior High, Junior College and Adult 
Color, 16 minutes 

This film is devoted to insurance. It discusses the four main types of 
personal insurance — Life, Health, Automobile and Homeowners — and the 
nature of the protection provided by each. Group insurance and social se- 
curity and their relationship to insurance needs are briefly discussed. The 
film also explains and emphasizes the need for an insurance estate as part 
of a personal financial plan which takes into account your present assets 
and expenses as well as your future needs. 

Isabell Russell, Film Librarian Public Relations and Advertising Dept. D-A 
Aetna Life and Casualty, 151 Farmington Ave., Hartford, Conn, 06115. $110.00. 
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Fh9 SECURITIES 

Oracle Love.l : Junior and Senior Hif$h, Junior College and Adult 
Color, 10 minutes 

This film discusses the three major types of securities — bonds, stocks, 
and mutual funds — and the nature of each. Risk, yield, growth, income, and 
other aspects of securities investment are considered. When, where, and how 
you can invest in securities is ex:" iained in terms of making securities part 
of a financial plan. This includes a description of the activities of the 
broker, the exchange, stock transactions, and stock quotations in the invest- 
ment process. 

Isabell Russell, Film Librarian Public Relations and Advertising Dept. D-A, 
Aetna Life and Casualty, 151 Farmington Ave., Hartford, Conn. 06ll5. $110.00. 
(When the 6 films Fhk through Fk9 are purchased as a set, cost is $600,00 for 

all 6) 

F50 YOUR CREDIT IS GOOD 

Grade Level: Junior and. Senior High, College and Adult 
Color, 15 Minutes, 1972 

This film examines some of the benefits of using credit as well as 
the hazards. Two cases, a young man buying a used car and a young woman 
signing up at a health studio, point out some common areas to investigate 
when using credit* Some of the areas mentioned are: extra charges, 
different sources and costs of credit, high pressure (sign now for the 
discount), the contract itself and the selling of a credit instrument 
(holder-in-due-course ) . 

"Journal Films,' Inc. , 909 W. Diver sey' Parkway , Chicago," III. 606IU. 
$.175.00. 

P51 MAN BUILDS,, MAN DESTROYS 

Grade Level: High School, College and Adult 
Color, 27 minutes, 1973 

Three stories about man working to improve his environment are reported 
in this film. The first deals with one man's effort to reduce the noise 
pollution in New York City. The second incident involves the people of a 
small Japanese city and their battle with a large chemical plant over the 
dumping of mercury into the water where the fish they eat are taken.- Finally, 
the third incident is the story of a small town in Connecticut and its battle 
with the Gypsy Moth which led to the eventual banning of the use of. DDT in 
the state of Connecticut. 

Great Plains National Instructional Television Library, Box 80669, 
Lincoln, Neb. 68501, $2U0.00. 
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{}rF52 GHOPLflFTIMfl — IT 1 £3 A STEAL 1 

Grade Level: Jr. High and Sr. High 
Color, 15 minutes . . 

Hard facts about teenage shoplifting — its social cost, penalties and 
prevention. 

Betty Crocker Teaching Aids, 9200 Film Center, Box 1113, Minneapolis, 
Minn. 55^0. $125.00 or free loan from the above address. Up to 100 book- 
lets free from Betty Crocker Teaching Aids. 



F53 READ THE LABEL, SET A BETTER TABLE 

Grade Level f Jr. High and Sr. High 
Color, 13 minutes 

Dick Van Dyke narrates this partially animated film on the value 
•of labeling. Mr. Van Dyke explains how to determine the nutritional value 
Cg-the particular item, the proportion of ingredients and the number of 
servings per package, etc. 

National AV Center, Sales Branch, Washington, D. C. 20^09. $58.25. 



F$k MONEY TO BURN 

Grade Level: Secondary to Adult 
Color, 15 minutes 

Tips on saving energy and money in your home. Some of these money 
and energy saving tips concern home insulation, storm windows, cooking, 
washing and many others. 

American Gas Assoc. ,1515 Wilson, Arlington, Va. 22209. ~$110.00; ' 



F55 CAUGHT 

Grade Level: Secondary to Adult 
Color, 25 minutes, 1972 

The monetary, social and personal costs regarding shoplifting are 
illustrated and discussed by leading investigators in the field. A, 
typical shoplifter is viewed from "temptation" to "prosecution." What 
business establishments are doing to alleviate the problem is examined. 

Cinematic Concepts Corp., 1817 Union Street, San Francisco, Cal. 
9^123. $260.00. 
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TRENDSETTER 



Grade Level: Elementary to Adult 
Color, 6 minutes, 1970 

The Trendsetter's every attempt at individuality in this animated 
film is doomed by the following of the mindless crowd. His unique hat, 
his tree-top residence, his every pacesetting trick soon become outrage- 
ously common. Finally, he devises a scheme to escape his followers: he 
feigns suicide. True to form, his loyal followers do the same. Now there 
is no one left to follow him. His joy is shattered by the realization 
that his phony individuality actually depends upon a crowd. 

Pyramid Films, Box 10U8, Santa Monica, Ca. 90ko6. $90.00. 



BEFORE YOU TAKE THAT BITE 

Grade Level: Upper Elementary to Senior High 
Color, lU minutes, 197^ 

An overweight teen-ager begins her day by missing a substantial 
breakfast ("in a hurry") and later substitutes quick, sweet junk foods. 
At lunch in the school cafeteria, she chooses desserts over foods with 
nutritional value ("they taste good") and later at a basketball game 
again snacks on empty foods ("I'll start my diet tomorrow"). Besides 
weight problems, other consequences of an unbalanced diet are illustrated 
by school friends — such as skin problems, tooth decay, etc. In addition, 
the film provides information on the relative nutritional values of certain 
foods, and encourages a balanced diet as a primary step to good physical 
and emotional health. Finally, the film advises viewers to "read the label 
and thus use their nutrition knowledge before taking "that bite." 

Filmfair Communications, 10900 Ventura Blvd., Studio City, Ca. 9l60*+ 
$185.00, , _ 



STEERING CLEAR OF LEMONS 

Grade Level: Secondary to Adult 
Color, 16 minutes, 1975 

Drawn from Consumer Reports for TV, this film is like an audiovisual 
edition of Consumer Resports magazine, providing practical information and 
education on a variety of subjects. The seven topics covered in the film 
are: Grade Labeling: Aid or Rip Off?; Pain Relievers: What's in a Nsone? ; 
Low-Cost Stereos/Product Testing: What Can It Tell You?; Fair Trade Laws: 
Is Fair Trade Fair?; Bicycles: Why a 10-Speed? and Steering Clear of 
Lemons; Diet Cottag& Cheese: You Can Call It Diet But . . .; and Aerosols: 
Safety or Convenience? 

Consumers Union Educational Films, Box XA-50, 256 Washington St., 
Mount Vernon, N. Y. 10550. $200.00. 
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CHEMICAL FEAST 



Grade Level: Intermediate to Adult 
Color, 11 minutes, 1973 



In chef's clothes and surrounded by an array of chemicals and modified 
foods, the comedian Marshall Ephron, in his memorable satire, merrily con- 
cocts a supermarket synthetic r, lemon pie" using the ingredients listed on 
its lable. Then Ephron takes four known brand food products, notes their 
chemical additives, and calculates their price by the pound. 



Benchmark Films, Inc., 1^5 Scarborough Road, Briarcliff Manor, N. Y. 
10510. $165.00. 



Grade Level: Intermediate to Adult 
Color, 9 minutes, 1973 

This is a guessing gajne you play every time you shop for food. The 
affable comedian, Marshall Ephron, asks you if a brand name product priced 
much higher than an unknown name for aspirin, a food flavor enhancer, and 
a bleach is any better. The answer in each case is no, they're exactly the 
same. Now you are asked to match wits with the U, S. Dept. of Agriculture 
— can you tell from their official descriptions for olive sizes used on 
labels how to grade: "giant," "mammoth," "jumbo," "colossal," etc.? 

Benchmark Films, Inc., ll»5 Scarborough Road, Briarcliff Manor, N. Y. 
10510. $11*5-00. 



. . , Grade Level: Junior and Senior High 
Color, 20 minutes 

An examination of the nature of television commercials as seen by 
the ad men and producers who make them. During the production of laxative 
the cosmetic commercials, ad men voice strong opinions both justifying and 
condemning what they do. They are sometimes defensive, sometimes cynical, 

Churchill Films, 662 N. Robertson Blvd., Los Angeles, Ca. 9OO69. 
$250.00. 



F60 



BRAND NAMES AND LABELING GAMES 



F6l 



BUY, BUY 
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F62 ADVERTISING: INFORMATION, PERSUASION OR DECEPTION 

Grade Level : Intermediate to Adult 
Color, 12% minutes, 1973 

This film tries to help students distinguish between the informa- 
tional and manipulative uses of advertising. 

Journal Films, Inc., 909 W. Diversey Prkwy. , Chicago, 111. 6o6ll*. 
$155.00- 



F63 FOOD LABELING: UNDERSTANDING WHAT YOU EAT 

Grade Level: Intermediate to Adult 
Color, 11 minutes, 1973 

By examining the process of labeling foods, this film raises- 
questions concerning nutrition. How can you know what you are eating? 
What should you be looking for in a given product, and how can a label 
help you find ' t? What isn't on the label and is it important? 

Journal Films, Inc., 909 W. Diversey Prkwy., Chicago, 111. 6o6l*+. 
$1^5-00- 



F6U Budgeting . 



- -Grade Level: Secondary to Adult — - ... — 

Color, 30 minutes, 197^ 

Television Quiz-Show Host Allen Ludden leads a contest between 
two couples competing for the top score. The audience is invited 
to participate and match skills and knowledge of budgeting with the 
contestants . 

Consumer Education Development Company, Box U2*+, Storrs. Ct. 06268- 



$200.00. 
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F65 Consume r, Education: Retail Cre dit Buying. 

Grade Level: Jr. High to Adult : y'l'l' 

Color, 11 minutes 

Two teenage sisters are seen on a shopping spree with their first 
earnings. Their father helps them understand the proper use of credit 
and how to allocate income to repayment of indebtedness. Points "brought 
out include: how to compute the cost of credit in terms of true annual 
interest, distinction between thirty-day and revolving charge accounts, 
function of the Retail Credit Association and the meaning of a "good 
credit rating." 

BPA Educational Media, 2211 Michigan Ave., Santa Monica, Ca. 90U0-*f. 
$135.00 



F66 Wise and Responsible Consumership . 

Grade level: Elementary 
Color, 13 h minutes, 1973 

Deals with the pitfalls of impulse buying, acquaints young consumers 
with various merchandising and promotional tactics used by retailers, il- 
lustrates bait~and-«vitch and deceptive packaging and pricing, examines 
product labeling, and discusses product guarantees, 

Centron Educational Films, 1621 W. Ninth Street, Lawrence, Kansas 
• ?60kh. $185.00. - - : - - - - - — — 



P67 Money fo. Sale. 

Grade level: Junior and' Senior High . 
->v. Color, 18 minutes, 197 ^ 

A clever cartoon approach to analyzing truth in lending, finance 
charges and annual percentage rates. Restraint in borrowing is stressed. 

AIMS Instructional Media Services, 626 Justin Ave., Glendale Ca. 
91201. $205.00. 
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16 mm FILMS 

(Supplementary to those listed' in Consumer Education Resources ) 

Available for preview and evaluation from the Michigan Consumer Education Center, 
Addresses and prices a± e included for those interested in purchasing a copy. 



F68 eat, drink and be wary . . 

Grade Level: Secondary to Adult 
Color, 21 minutes 

Shoppers, cooks, kids and critics vent their views on our 
eating habits and on processed foods which make up much of our diet. 
The nutritional losses from processing and refining are explored. 
Controversies over the increased use of food additives are examined. 
The role of advertising in changing our food habits is illustrated. 

Churchill Films," 622 North Robertson, Los Angeles, Ca. 90069. 
$265.00. 



F69 PUT YOUR MONEY WHERE YOUR GOALS ARE . 

Grade Level: Secondary to Adult 
Color, 25 minutes 

Consumers share what they have learned from experience in money 
management. Emphasis is on importance of assessing spending pattern, 
then planning ahead and sacrificing luxuries to reach long and short 
term goals . 



National Consumer Finance Association 3 601 Solar Building, 
1000 16th Street ,~N.W." ^ Washington , "D. C 7 20036 . $85. 00 



F70 ANALYZING ADVERTISING . 

Grade Level: Upper Elementary through Eighth 
Color, 13 minutes 

Acquaints young consumers with some of the techniques used by 
commerical advertisers to influence consumers to buy certain products 
or services. Familiarization with these techniques will help students 
begin to separate the important factual material necessary for making 
a valid buying decision.- 

Centron Education Films, 1621 W. 9th Street, Lawrence, Ka, 660UU . 
$195.00. 
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PROFIT: OR WHAT EVER HAPPENED TO ALL THAT BREAD ? 

Grade Level: Secondary 
Color, 13 minutes, 1975 



Following the businesses involved in producing a loaf of bread; 
gross profit, net profit and middleman costs are explained. Enables 
students to understand the total economic cycle , 



Universal Education and Visual Arts, 100 Universal City Plaza, 
Universal City, Ca. 9l6o8. $130,00, 



MEET MARGIE , 

Grade Level: Intermediate to Adult 
Cqlor, 11 minutes, 1976 

College student, living on a dollar-figure poverty level, 
travels by bike, belongs to a food co-op, trades chores and appliances 
vith neighbors and barters her skills for someone else's, by-passing 
the need for money. 

Filmfair Communications, 10900 Ventura Blvd., P. 0. Box 1728, 
Studio City, Ca. 9l6oU. $1^0.00. 



FAD DIET CIRCUS. 



Grade Level: Secondary to Adult 
Color, 11 minutes, 



With over 30% of the U. S. population overweight, our citizens 
are a diet conscience group. Health quackery in exercising devices and 
crash diet falacies are explored vith emphasis on the Dr. Adkins ' Diet 
Revolution. 



Sterling Educational Films, 2kl E. 3kth Gtreet, New York, 
New York 10016. $190.00. 
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IF IT DOES' T WORK . . . COMPLAIN. 



Grade Level: Intermediate to Adult 
Color, 12 minutes, 1975 

Introduction to the avenues open to insure the. value of 
purchases. Illustrated with one person in process of complaining 
and another who has already taken action on a faulty product. 

Journal Films, 930 Pitner, Evanston, 111. 60202. $195-00. 



IN THE BOX . 

Grade Level: Intermediate to Adult 
Color, 13 3/k minutes, 1976 

Two young people meet inside a box that is symbolic of the 
financial crisis each is in. The two are given a "parole" to seek 
help. They find it through Cahpter XIII of the federal bankruptcy 
law and through a community-based credit counseling center. 

Filjnfair Communications, 10900 Ventura Blvd., Studio City, 
Ca. 9160U. $180.00. 



A DAY IN THE LIFE OF HARVEY McNElLL . 

Grade Level: Intermediate to Adult 
Color, 9 minutes, 1976 

" "Despite the conti^ 
of the„jfamily bread-winner, the McNeills still find an enriching 
life because they seek out and use community resources -- largely 
free. 

Filjnfair Communications, 10900 Ventura Blvd., Studio City, 
Ca. 9160U. $135.00. 



IT'S NEW, IT'S NEAT, IT'S OBSOLETE . 

Grade Level: Intermediate to Adult * 
Color, ihh minutes 

"Honest" Louie explains "confidentially" how fashion and 
gimmickry create obsolenscence and how we can use commonaense to 
get the most for our money. - 

BFA Educational Media, 2211 Michigan Ave. , Santa Monica, Ca. 
90U0U. $195.00. 



ALL AMERIC AN MEAL, 

Grade Level: Intermediate and Secondary 
Color, 11 minutes 

Explores the sociological and nutritional significance of the 
"fast food" stand. Good nutrition demands an understanding of all 
of our body's needs and a real concern for good health. 

Barr Films, P. 0. Box 5667, Pasadena, Ca. 91107. $165.00. 



HOW TO BUY A USED CAR: OR KICKING TIRES IS NOT ENOUGH . 

Grade Level: Secondary to Adult 
Color, 16 minutes, 1976 

What teen-agers often look for in a car includes good mileage 
and performance to style and speed. The films shows on-the-lot 
tests as well as on-the-road tests. Practical hints are given for 
figuring what a used car's price tag really is. 

Consumer Reports Films, Box XT-23, Mt. Vernon, N. Y. 10550. 
$220.00. 



THE CONSU MER AND THE SUPERMARKET . 

Grade Level: Secondary to College 
Color, 15 minutes 

Combines consumer interviews with an analysis of the products 
and merchandising techniques used in the market. Explores the role 
of " adv er t ;Ts 1 rigV st ore layout' , pad kagi rig ' arid "I abel i ng t" oHEHuenc cT "' r 
our package decision • Provides tips tc help consumer buy for 
nutritional value at lowest cost. 

Barr Films, P. 0. Box 5667, Pasadena, Ca. 91107 . $225.00. 



YOU ARE WH AT YOU EAT. 

Grade Level: Elementary 
Color, 10 minutes 

Animated film showing Importance of choosing of choosing 
foods from all of the basic food groups. Explains how proteins, 
carbohydrates, fats, vitamins and minerals are used in our bodies, 

Barr Films, P. 0. Box 5667, Pasadena, Ca. 91107 . $l60.00. 
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LEARNINd TO USE MONEY 



Grade Level: Intermediate 
Color, 10% minutes 

Not many people get more money than they can use, so it's 
important to get the most for your money. Young consumers learn 
that shopping for the best price, checking sizes, comparing quality 
and availability all relate to decisions about how much money to 
spend. 

Coronet Instructional Media, 65 E. South Water St., Chicago, 
111. 60601. $lU2.00. 



MONEY: HOW ITS VALUE CHANGES . 

Grade Level: Intermediate to College 
Color, 13% minutes 

Though it may look the same, a dollar does not always have 
the same value. Explains how changes in the value of a dollar are 
related to concepts such as cost of living, recession, depression, 
supply, demand and inflation. 

Coronet Instructional Media, 65 E. South Water St., Chicago, 
111. 60601. $182.00. - 



CONSUMER SKILLS: BUYING ON CREDIT , 

Grade Level: Intermediate and Secondary 
Color, 12^ minutes 

Introduces such credit terms as finance charges, bank loans, 
down payments, interest, and installment payments, and defines the 
three C T s of credit: character, capacity and capital. 

Coronet Instructional Media, 65 E. South Water St., Chicago, 
111, 60601, $168.00 



THE DAY BUSINESS STOOD STILL" . 

Grade Level: Intermediate and Secondary 
Color, 20 minutes, 197^ 

Helps students better understand and appreciate the economic 
structure of the American business system. It tells in graphic 
and realistic terms how this free enterprise system works. 

Illinois State Chamber of Commerce, 20 .North Wacker Drive, 
Chicago, 111, 60606. $150.00. 
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CONSUMER SKILLS: BUYING SERVICES . 



Grade Level: 



Color, 13% minutes 

Involved in an automobile accident, a student learns vhat 
medical, legal, insurance, repair and other services are available 
to him. Advice is given on vhat determines prices, how to evaluate 
the needed services- A consumer buys botii private and public services... 

Coronet Instructional Media, 369 W. Erie Street , Chicago, 
111. 60610. $196.00. 



Grade Level: Intermediate and Secondary 
Color, 13% minutes 

Three young consumers in everyday shopping situations make typical 
purchases in food, clothing, drug and variety stores. Stresses skills 
a person has to develop in buying wisely for immedate use. 

Coronet Instructional Media, 369 W. Erie Street, Chicago, 
111. 60610. $196.00. 



Grade Level: 
Color, 11% minutes 

~ When -purchasing-furniture—^ 

on stereo components, consideration should be given to its expected 
lengthy use. A panel of consumers turn back the clock a year to tell 
how accurate their predictions about last year's purchases have been. 

Coronet Instructional Media, 369 W. Erie Street, Chicago, 
111. 60610. $167.00. 
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CONSUMER SKILLS*: BUYING FOR IMMEDIATE USE. 
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CONSUMER SKILLS: BUYING FOR LONG TERM USE. 
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VIDEO 'CASSETTES 



Available for preview and evaluation from thfe Michigan Consumer Education Center. 
Addresses and prices are included for those interested in purchasing a copy. 

VC1 New Cars , The 'real 1 cost of a new car. New cars vis used cars . What 

: ? the new car" dealer can offer you. Claims to watch out ;:f or . M Dis-r . :/ 
• v c count" deals. 30 minutes. Maryland Center for Public Broadcasting 
. _ . ' . Mills , Ma^land 21117. j $90 v q0..; : _ j.-;. ^ 

VC2 Retirement Planning . How soon is soon enough to plan for retirement . ; .. 

Social Security: what it owes you and what it won ?t do for you. ]\ .In- 
vestments for retirement. Where to live. 30 minutes. Maryland 
Center for Public Broadcasting, Owings Mills, Md. 21117.-; ;$9Q. 00v^: ; v 

VC3 ' Singles Life , Bachelors and single girls. "Swingers ." ; Rights.; of^he ^ 
single ; person . Companionship-. The old standards vis the yn^^-: ^^'7-. :: A 
new tax laws for singles. : 30 minutes. Maryland Center ;for Public \ : ]0;-i 
Broadcasting, Owings Mills,. Md. .21117; $90. do.' 

VCU Tenant 1 s Rights. What to expect from your landlord. What .to do with\v:\ ; 

bad neighbors. * Insurance for apartments, A tenant \s obligations ^ 
as a renter v-^ -Plumbing, heating, light irig problems r what to db- about: 1 
them. Tenant' 1 s : organizations. r 30 minutes . Maryland Cent er for '} 
Public Broadcasting,. Owings Mills , * Md 21117. i $90 . 00 : ; £ 

VC5 Funerals . The true- expenses of dieing: "Alternatives;:^ 
~ •" " •burial.'" : Cremation rPlanni^ 

cemetery lots. 30 minutes . Maryland C ent er for , Publi c ' Br oadc as t ing , ;; 

Owings Mills, Md. 21117. $90,00. : : ' . / .. \ ^^Jy 

VC6 Divorce. !T No-fault 11 divorce laws. Risks of "quickee." foreign divorces ; 

_ Choosing an attorney. The role of the "family law 11 specialist.- The 
cbmpricaHbns of a settlement agreement. 30 minutes . Maryland; Center 
for Public Broadcasting, Owing s Mills, Md. 21117. .$90^00. 
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VC7 Nursing Homes , How to select a good home. Common signs; ; to y'-l'bpk\-;!cbr 

in your evaluation. Private vis church or public niirsing homes 
patient's rights. 30 minutes. Maryland Center for I^iic ;Br oad~ • ; 
casting, Owings Mills, Md. 21117. $90.00. ' ..' . 

VC8 Income Taxes . Selecting a tax practitioner , doing-it-your 

with the IRS. What to do if you're audited. Special tax; credits : ' v ; ; 
Deductions; you may not know about Common tax "errors to -"aw 
minutes. Maryland Center for Public Broadcasting , Owings Mills , Md ; : • : 
21117. $90,00. • . 

VC9 •• Life Insurance . How to determine which policy best fits^ y 

Group coverage.. Insuring your child; is it wise? "Whole life" ana 
"term" coverage . Premiums . Face value. Death benefit .: Forced : ■ 
savings and policy loans. 30 minutes . . Maryland, Center for : Public/ ;; 
Broadcasting, Owings Mills, Md. 21117. $90.00, 
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Corn5um«:r KducaL ion Curriculum (uiideu avul 1 ul>l r U^ review nl I. lie Mlchltfn.ii 
Consumer KducaLion (tan lor include: 

Oil i Corn i a 
Canada 

Detroit Public Schools 
K I or Ida 
(J»?or/ci u 

iiuw/ii i 

I I 1 i no i i: 
I nd Lana 
Iowa 

Maryland 

Massachusetts, Dept. of_ Education 
Massachusetts, Framingheun State College 
Michigan, Credit Counseling Centers 
Michigan, Department of Education 
Mi chigarf "Student ^pectations " " 
Michigan, Waterford School District 
Michigan, Wayne-Westland 
New Jersey 
New York 

North Dakota Spiral. Process Approach 
Ohio 

Oklahoma 
Oregon 

Pennsylvania 
South Carolina 
Tennennoe 
" ' ' Texas 

U. S. Office of Consumer Affairs 
University of California 
University of Maryland 
University of Nebraska 
Virginia 
Washington 



An Approach to Consumer Education for Adults . 1973. Office of Consumer Affairrs, 
New Executive Office Building, Washington, D. C. 20506. Single copy free. Bulk, 
orders: Superintendent of Documents, U. S. Government Printing Office, WanhJnr- 

. ton, D. C. 20^02. 854 a copy. 

Consumer Education in an Age of Adaptation . 1971. Consumer Information Services, 
Dept. 703 - Public Relations, Sears, Roebuck and Co., 303 E. Ohio Street, 
Chicago, 111. 606.11. $2.00. 
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nci umer Kducation Materials Prelect . 1972. Consumers Union of U S Trie 
Vernon, N . Y. 10550. $1.00, (,ne book; $15.00 boxed hoL of 6 huoku. 

KaH.y 'Mi I Nliidu.l Curisiiiiiii-r KduraU on . 
Klew«'nl.ar,y l.eve I (.'un:: timer Kr.liiefj.l,luri . 
:jeeont|/iry Level. Connujncr Education, 

Consumer Education in Junior and Community Colleges, Poet 

Secondary, Vocational and Technical Institutes.' 
Adult Consumer Education. 
Preparing the Consumer Educator. 

tual case studies of consumer education at different education levels. 



Consumer Kducation, Parts I & II . (for high School)' Home Economics 
Iri:iU'u»'lLona'l Mater i akV Center , College of Home Keonomics, Texas Tech. 
Hnl verulty , P. O. Uox >i0f>5, Lubbock, Tex. Y9 l »09- $6.50 for each part. 

Committer Kducation, Curriculum Cluide I'or Ohio, 0 radon K-LP . .1 9Y 1 . The 
Instructional. Material:; Laboratory, The Ohio LJtate University, 1885 
Neil Avenue, Columbus, Ohio l»3210. $2.50. 

Home Economics Supplement $2.^0. 
Social Studies Supplement $2.^0. 
Business Education Supplement $2.U0. 

Guide for Evaluating Consumer Education Programs and Materials . 1972. 
American Home Economics Association, 2010 Massachusetts Ave. , NW, 
Washington, D. C. 20036. $1.25. 

Guide to Federal Consumer Services . Latest edition. Office of Consumer 
Affairs, New Executive Office Building, Washington, D. C. 20506. Single 
copy free. Bulk orders: Superintendent of Documents , U« S. Government 
Printing Office, Washington, D, C. 20^02. $1.00 per copy. 

Guidelines for Consumer Education . 1972. Office of Superintendent of 
Public Instruction, State of Illinois, Springfield, 111. 62706. One 
copy free. 

Survey and Evaluation of Consumer Education Programs in the United Stat_es . 
1970. Joseph Uhl and others, 2 vols. EHIC Document Reproduction Service, 
National Cash Register Co., U936 Fairmont Ave*, Bethesda, Md. 2001U. $33.*»0. 

Suggested Guidelines for Consumer Education, Grades K-12 . 1970. Office of 
Consumer Affairs, New Executive Office Bldg., Washington, D. C. 20506. 
Single copy free. Bulk orders: Superintendent of Documents, U.S. Govern- 
ment Printing Office, Washington, D. C. 20^02. 65^ per copy. 

Teaching Personal Economics in the Business Curriculum: In the Social Studies 
Curriculum; and in the. Home Economics Curriculum . 1971. Joint Council on 
Economic Education, 1212 Avenue of the Americas, New York, N. Y. 10071, 3 
booklets at $2.50 each. 
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NEWSLETTERS AND MAGAZINES 

ACCI Newsl etter. American Council on Consumer Interests, 238 Stanley Hall, 
University of Missouri, Columbus, Missouri 65201. $10 membership fee per 
year includes 9 issues of newsletter, k issues of Consumer Education Forum , 
and 2 issues of the Journal o_f Consumer Affairs . 

Changing Times . Changing Times Education Service, 1729 H Street, NW, Washing- 
ton, D. C. 20006. Subscription rate $7.00 per one year. 



Consumer News . Office of Consumer Affairs, Virginia Knauer. Available 
from Superintendent of Documents, U. S. Government Printing Office, 
Washington, D. C. 20U02. $2.00 per year, semi-monthly. 

Consumer News and View s. Michigan Consumer Council, 525 Hollister Bldg. , 
Lansing, Mi. ^8933. Free. 

Consumer Newsweek . Consumer News, Inc., 813 National Press Bldg., Wash- 
ington, D. C. 2000U. $15.00 per year. (published weekly) 

Consumer Reports . Consumers Union of U. S. , Inc. , 256 Washington St. , 

Mt. Vernon, N. Y. 10550. Subscription rate. $8.00 per year. (Educational 
rate 250 per copy - 20 minimum monthly order, includes Teaching Tools *) 
Teaching Tools for Consumer Education is a teacher's guide for using 
Consumer Reports in the classroom. Monthly. $3.50 per year* 

Consumer Update . Consumer Education Department, Gregg/Community College 
Div. , McGraw Hill Book Co., Manchester Road, Manchester, Mo. 63011. 
Free. 



Consumers Index . Pierian Press, P. 0. Box 1808, Ann Arbor, Michigan U8106. 
Published quarterly, $25.00 per year. 

Consumers Research Magazine . Consumers 1 Research Inc., Washington, N. J. 
07882. Eleven issues, $8.00 a year. 

Everybody 1 s Money . Credit Union National Association, P. 0. Box U31 5 
Madison, Wise. 53701. $1.00 per year/four issues. 

FDA Consumer . The magazine of the Food and Drug Administration. Superin- 
tendent of Documents, U. S. Govt. Printing Office, Washington, D. C. 
20^02. Ten issues, $5*30 per year. 

Finance Facts . National Consumer Finance Assoc., Educational Services 
Div., 601 ScLar Building, 1000 Sixteenth St. , NW, Washington, D. C. 
20036. 12 issues'" per year, free. 

Journal of Consumer Affairs . American Council on Consumer Interests, 

238 Stanley Hall, University of Missouri, Columbia, Mo. $10.00 
• annual membership fee includes subscription to Journal, Newsletter 
and Consumer Education Forum. 
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Journal of Consumer Research . Journal of Consumer Research, 222 South 
Riverside Plaza, Chicago, 111. 60606. Four issues per year, $12.50. 

Media and Consumer . Media and Consumer Subscription Dept., P. 0. Box ^ 
1225, Radio City Station, New York, N. Y. 10019. Monthly. $12.00 
per year. ; 

Michigan Consumer Education Center Newsletter . Michigan Consumer Education Center 
217A University Library, Eastern Michigan University, Ypsilanti," Michigan U8197I 
Free. . /;$| 

Money. Time, Inc., 5UI Fairbanks Court, Chicago, 111. 6o6ll. Published monthly,! 
$15.00 per year. ;S 

Of Consuming Interest . Federal State Reports, P. 0. Box 986, Court House Station! 
Arlington, Va. 22216. Bi-veekly newsletter. $36.00 per year. '• •fl'S 
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COLLEGE TEXTS AND TEACHER INFERENCE MATER IALS 

Bailard, T. E. , D. Biehl and R. W. Kaiser. Personal Money Management , 1973. 
Science Research Associates, Inc., 259 E. Erie Street, Chicago, 111. 6o6ll. 

Behr, Michael and Dennis L. Nelson. Economics: APersona^C onsumer Abroach 
Reston Publishing Co., Reston, Va. 22090. 1975^ "~ ~ rH roacn . 

Burk, Marguerite. Consumption Economics, a Multidisciplinar y Approach. 1968. 
John Wiley & Sons, 605 Third Ave., New York, N. Y. 10016. $lo795^ 

Cohen, Jerome B. , and Hanson. Personal Fin ance; Principles and Case Problems . 
1972. Richard D. Irwin, Inc., I8l8 Ridge Road, Homewood, 111. 60H3O. " 

^IOtT' ^t' f°T ' Tfr EdWin Fent ° n - ComEarativ^^ 

xyr^. Holt, Rmehart and Winston, Inc., New York, N. fT^ 

Crandall, Robert and Richard Eckaus. Contemporary Issu es in Economic. 1972 
Little, Brown and Co., Boston, Mass. $3.95. r ~~~" " * 

Donaldson and Pfahl. Personal Finance . Ronald Press, New York, N. Y. 1971. 
$9*75. 

Eckaus, Richard. Basic Economics . Little, Brown and Company. Boston, Mass. 
1972. $10.95. 

Engel, Kollat and Balckwell. Consumer Be uavior. 1973. Holt, Rinehart and 
Winston, New York, N. Y. $13.50. 

Fetterman, Elsie. Money Management: Choices and Decisions . 1976. Houghton 
Mifflin Co. , 110 Tremont St. , Boston, Mass. 02107. ; 

Fetterman, Elsie and Margery Schiller. Let the Buyer Be Aware ! Fairchild 
Publications, Inc., New York, New York. 1976. 

Fitzsimmons, C. and F. Williams. ' The Family Economy: Nature and Management of 
Resources . 1973. Williams, School of Home Economics, Purdue University, 
West Lafayette, Ind. 1+7907. $10.00. 

Gaedeke & Etcheson. Consumerism — Viewpoints for Business, Government and 
Public In terest. 1972. Canfield Press, Harper and Row Publishers, Inc., 
U9 E. 33rd St., New York, N. Y. 1001 6. 

Gordon, Leland J. and Lee. Economics for Consumers . 1972. Van Nostrand- 
Reinhold Co., h 50 W. 33rd St., New York, N. Y. 10001 . $10.95. 

Holloway, Mittelstaedt and Venkatesan. Consumer Behavior: Contemporary Research 
in Action . 1971 • Houghton Mifflin Co., 110 Tremont St., Boston, Mass. 02107. 
$5.95. 

♦ 

Kassarjian, Harold. Perspectives in Consumer Behavior . 1973. Scott, Foresman 
and Co., 1900 E. Lake Rd. , Glenview, 111. 60025. 

Mandell, Levin. Economics from the Consumer's Perspective . 197U. Science 
7" 7 Research Associates, Inc., 259 E. Erie" .St., Chicago, 111. 6o6ll. 
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Maynes, £1. Scott. Decision-Making for Consumers: An Introduction to Consumer 
Econom ics. 1976. Macmillan Publishing Co., 866 Third Ave., New York, N. Y. 
10022. t>11.95. 

McNeal, James. An Introduction to Consumer Behavior . 1973. John Wiley and 
Sons, 605 Third Ave., New York, N. Y. 10016. 

Mietus 'and West. Personal Law . 1975. Science Research Associates , Inc., 259 
E. Erie St., Chicago, 111. 6o6ll. $12.50. 

Miller, Roger. Economic Issues for Consumers . 1975. West Publishing Co., 
St. Paul, Minn. 



Murray, Barbara. Consumerism: The Eternal Triangle . 1973. Goodyear Publishing 
Co., Inc., Pacific Palisades, California. $6795. 

Nelson, Roger. Personal Money Management . 1973. Addison-Wesley Publ. Co., 
Reading, Mass. OI867. $10.76. 

Newman, Joseph - directing editor- of U. S. News & World Report. What Everyone 
Needs to Khow about Law . U. S. News and World Report, Inc., Washington, 
D. C $6.50. 

Olson, Milton and A. E. McNelly. Busines s and Consumer Arithmetic . 1969. 
Prentice-Hall, Inc., Englewood Cliffs, N. J. 

Oppenheim, Irene* The Family as Consumers . 1965. Macmillan Co., 866 Third 
Ave., New York, N. Y. 10022. $6.95. 

Phillips, E. B, and S. Lane. Personal Finance . 197^. John Wiley and Sons, 
605 Third Ave., New York, N. Y. 10016. $9.95. 

Kqdda and Nelson . Managing Personal Finances . 19&5 • Prentice. Hall , ^Englewood:._. 

Cliffs, N. J. $9.77. 

Rogers, A. J. Goods and Not So Goods . 1972. Drydeh Press, Hinsdale, Hi. 

Troelstrup, Arch W. The Consumer in American Society . I9lh. McGraw-Hill 

Book Co., Princeton- Hightstown Road, Box k0k> Hightstown, N. J, 08520. $10.50. 

Troelstrup, Arch W. The Consumer in American Society: Additional Dimensions . 
197 1 *. McGraw-Hill Book Co., Princeton-Hightstown Road, Box kQk, Hightstown, * 
N. J. 08520. 

Trooboff, Benjamin and Fannie Lee Boyd. Personal Finance for Consumers . 
1976. General Learning Press, 250 James Street, Morristown, N. J. 07960. 

West and Wood. Personal Financi al , Management . 1972. Houghton Mifflin Co., 110 
Tremont St., Boston, Mass. 02l; : .\ $10.95. 



Wolf, Harold. Personal Finance . 1975 > fourth edition. Allyn and Bacon Inc 
Rockleigh, N. J. 076**7. 
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COMMUNITY COLLEGE AND ADULT EDUCATION TEXTS 

Carman, E. Thomas and Sidney Eckert. The Consumer's World . 197*+.. McGraw-Hill 
Book Company, Creg£ Div. , 1221 Avenue of the Americas, New York, N. Y. 10020. 
$9.50. 

Niss, James. Consumer Economics . 197^. Prentice Hall Inc., Englewood Cliffs, 
N. J. 07632. 

Porter, Sylvia. Money Book . 1975. Doubleday Publishing Co., Garden City, N. Y. 
$1U.95. 



HIGH SCHOOL TEXTS 

Alexander, Prehn and Sametz. Modern Economy in Action . Pitman Publishing Co., 
New York, N. Y. 1973. 

Antell and Harris. Economics for Everybody . 197*4. Amsco and Co., New York, 
N. Y. $2.65- 

Calderwood and Fersh. Economics in Action . 1968. Macmillan and Co. , 866 Third 
Ave., New York, N. Y. 10022. $6.W. 

DeBruiP , Haines , Malsbary , Crabbe . General Business for Economic Understanding . 
1971. Southwestern Publishing Co., 5101 Madison Road, Cincinnati, Ohio 1+5227. 
$6.32. 



Fairbank, Roswell. Mathematics for the Consumer . 1971. Southwestern Publishing 
Cor, 5101 Madison Rd.., Cincinnati; Ohio 1+5227 $3763 7 ~ " " ~ " 

Finkelstein and Nitzburg. Living in a Consumer's vfo rld. Globe Book Co. New 
York, N. Y. 197k. $5.60. 

Pitzsiminons., Cleo. Consumer Buying for Better Livinjg . 196l. John Wiley and 
Sons^ Inc., 605 Third Ave., New York, N. Y. 10016. $9-95. 

Garrett, P. G. , E. J. Metzen. You Are a Consumer . 1973. Ginn and Company 
Xerox Publishing, 27k Wyman St., Waltham, Mass. 0215I+. $2.52. 

Idleman, McKitrick, et al. Contemporary Consumer Series . Series of eight books- 
Protection and the Law; Housing, Furniture, and Appliances; Transportation- 
Understanding the Marketplace; Food and Clothing; Health, Education, and 
Recreation; Financial Security; and Money Management. McGraw Hill Book Co 
Gregg Community College Division, Manchester Road, Manchester, Mo. $2.96 per' 
book. 

Jelley, Herbert and Herrmann. The American Consumer: Issues and Decision s 
1973. Gregg Division, McGraw-Hill Book Co., 1221 Avenue of the Americas"* 
New York, N. Y. 10020. $7.96. 
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Kennedy, John W. , Olsen, Arthur R. , Dodd, James K. Applied Economics . 1967. 
Southwestern Publishing Co., 5101 Madison Rd. , Cincinnati, Ohio 1*5227. $6.32. 

Lankford, Francis G. and Goe. Consumer Mathematics . 197 k. Harcourt, Brace 
Jovanovich, 757 Third Ave., New York, N. Y. 10017. $H.80. 

Levy, Leon, Feldman and Sassereth. The Consumer in the Marketplac e. 1970. 
Pitman Publishing Co., 6 E. l+3rd Street, New York, N. Y. 10017. $7.38. 

Linder, Bertram L. Economics for Young Adults . 1971. William H, Sadlier, 
11 Park Place, New York, N. Y. 10007? $V. 50 . 

Linder, Bertram L. You, the Consumer . 1973. William H. Sadlier, 11 Park 
Place, New York, N. Y. 10007. $2.25. 

Nickell, Dorsey and Budolfson. Management in Family Livinp . 1967. John Wiley, 
605 Third Ave., New York, N. Y. 1001 6. $10. 95 . 

Oppenheim, Irene. Management for the Modern Home . 1972. Macmillan Co., 866 
Third Ave., New York, N. Y. 10022*1 $6.95* * — 

Price, Ray, Mussleman and Hall. General Business for Everyday Living . 1972. 
Gregg Div. , McGraw-Hill Book Co., Princeton Rd. , Hightstown, N. J. 08520. 
$7.72. 

Raines, M. Consumers', M_anagement . The 1973. Charles Bennett Co., 809 W. 
DetwilerDr., Peoria, 111. 6l6l^. $6.5^. 

Saalbach, William. Consumer and the American Economy series. "Economics for 
the Consumer," "Managing Your Money and Credit," "Learning to Be a Better 
Buyer," "Consumer Rights and Protection," and "The Consumer and Current 
Issues." 197^ and 1975* Laidlaw Brothers, River Forest, 111. $1.38 per 
text. 

Schoenfeld, David and Natella. The Consumer and His Dollars . 1972. Oceana 
Publications, 75 Main St., Dobbs Ferry, N. Y. 10522. $6.00. 

Thai, Helen M. and Holcombe. Your Family and Its Money . 1968. Houghton 
Mifflin Co., 110 Tremont St., Boston, Mass. 02107. $6.00. 

Warmke, Roman R. , Wyllie, Sellers. Consumer Decision Making — Guidelines to 
Better Living . 1972. Southwestern Publ. Co., 5101 Madison Rd. , Cincinnati, 
Ohio H5227. $6.0H. 

Warmke, Roman F. , Wyllie, Wilson, Easter. Consumer Economic Problems . 1971. 
Southwestern Publ. Co., 5101 Madison Rd. , Cincinnati, Ohio 1+5227. $5.96. 

'Wilhelms, Heimerl, Jelley. Consumer Economics . 1966. Gregg Div., McGraw- 
Hill Book r>o., Princeton-Hightstown Rd. , Box kok, Hightstown, N. J. 08520. 
$6.12. 
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JUNIOR AND SENIOR HIGH SCHOOL TESTS EASY READING 

Co-Ed Forecast Books, Better Buymanship Books . 1967;. Clothing, Pood, Home 
Furnishings, Dollar Sense. Scholastic Magazines, Inc., 90U Sylvan Ave., 
Englewood Cliffs, N. J, 07632. 65<£ for each book, 

Xerox Corp. Consumer Education Series . 1967. Dress' Well for Little Money, 
Refunds and Exhcange?, Buying Appliances, What's Good Furniture? Be Sharp! 
Don't Be Cheated. Ginn and Co., Xerox College Publ., 2Jk Wyman St,, Waltham, 
Mass. 0215^. $U.62 for the set. 

Pendulum Press. Consumed Education Series . 1973. Majority at 18, Teenager 
and His Family, Consumer Purchasing, Car Purchase, Dollar Power, Health and 
Leisure, .Government Services for Consumers, Viewing Your Career, A Place to 
Live. Academic Paperbacks, The Academic Bldg. , Saw Mill Road, West Haven, 
Conn. 06516. $1.00 for each booklet, $9.00 for the set. 




M133 You, the Consumer . k fili^strips and cassettes with teacher's guides. 
It All Works Together; Where Does Your Allowance Go?; Blue Jeans, 
Bubble Gum and Comic Books; The Commercial. Society for Visual Educa- 
tion, Inc., 13^5 Diversey Parkway, Chicago, 111. 6o6lU, $U2.00 C 197U. 
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ELEMENTARY TEXTS A ffD MATERIALS 

Beery, Mary. Young Teens and Money . 1971. McGraw-Hill Book Co., Princeton 
Rd., Hightstown, N. J. 08520". $3.88. 

Glassner, Sherwin S. Hov the American Economic System Functions . 1968. 
Benefic Press, Westchester, 111. $2.1*0. 

Rosenblum, Marc. Economics of the Consumer . 1970. Lerner Pub., 2Ul First 
Ave., Minneapolis, Minn. 55^01. $3.95 

Stanek, Muriel. How People Earn and U se Money. 1968. Benefic Press, 
Westchester, 111. $2.^0. 

Wilson and Warmke. Life on Paradise Island . l n T2. Scott Foresman and Co., 
1900 E. Lake Road, Glenview, 111. 60025. $2.*u. 



^See Al so:^ 

Consumer Education Materials Project. Early C hildhood Consumer Education . 
1972. Consumers Union of U. S. , Inc., Mt. Vernon, N. Y.. 10550. $3.00. 

Consumer Education Materials Project. Elementary Level Consumer Education . 
1972* Consumers Union of U. S., Inc., Mt. Vernon, N. Y. 10550. $3.00* 

Suggested Guidlines for Consumer Education, Grades K-12 . 1970. Office of 
'Consumer Affairs, New Executive Office Building, Washington, D. C. 20506. 
Single copy free. 



M3 Let the Buyer Beware . 6 filmstrips and cassettes. Eye Gate House, 1U6-01 
Archer Ave., Jamaica, N. Y. 11U35. $^7-50. 1971. 

M22 Our Economy . 6 filmstrips with cassettes. Westinghouse Learning Corp. , 
100 Park Ave., New York", N. Y. 10017 . $91-50. 1971. 

M2k Our Values . 6 filmstrips with cassettes. Westinghouse Learning Corp., 100 
Park Ave., New York, N. Y- 10017. $91.50. 1971. 

MkO Getting the— Things You Want . Filmstrip, cassette, teacher's guide. Photo 
Lab, Inc., 3825 Georgia Ave., Washington, D. C $8.50. 

Mhl Learning. About Consumer Education , h filmstrips with cassettes. AIDS, 2*4-20 
Little Neck Blvd. , Bay side, N. Y. 11360. $65.00. 1972. 

M112 Our Society . 6 filmstrips with cassettes. Westinghouse Learning Corp., 
~T00 Park Ave., New York, N. Y. 10017. $91-50. 1972. 

Ml 33 You, the Consumer. h filmstrips, cassettes and teacher's guide. Society for 
Visual Education, Inc., 13^5 Divorsey ruikway, Chicago, 111. 6o6lh. *ii?\00. 
197 1 *. . 
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M156 Economics for Primaries . h filmstrips with cassettes. Mafex Assoc., Inc., 
Ill Baron Ave., Johnstown, Pa. 15906. $71.50. 1973. 

M157 Johnny and His Friends Go Shopping . Filmstrip and record. Mafex Assoc., 
Inc., Ill Baron Ave., Johnstown, Pa. 15906. $12. 60. 19JU. 

M158 Energy . Filmstrip, cassette and game. Scholastic Magazine and Book 

Service, 90U Sylvan Ave., Englewood Cliffs, N. J. 07632. $19.50. 19lh. 

M159 Consumerism . Filmstrip, cassette, record and game. Scholastic Magazine 
and Book Service, 90h Sylvan Ave., Englewood Cliffs, N. Y. 07632. 
$19.50. 197^. 

M160 You Are Important . Learning Unit. Paul Amidon and Assoc., U329 Nicollet 
Ave. South, Minneapolis, Minn. 55^09. $9.50. 1970. 

Ml6l Family Values . Filmstrip, cassette and game. Scholastic Magazine and 
Book Service, 90k Sylvan Ave., Englewood Cliffs, N. Y. 07632. $2U.50. 
197U. 

M176 Consu mer Education for the Elementary Grades . 3 filmstrips with cassettes. 

Cen^ron Educational Films, 1621 W. Ninth, Lawrence, Kansas 660UU. $1*9.50. 
197U. 

M199 Problems for Young Consumers , h cassettes with teaching materials. 

Universal Education and Visual Arts, 100 Universal City Plaza, Universal 
City, Ca. 91608. $Ul.50. 1972. 

M200 The Price Is Ripht or Is It ? k filmstrips and cassettes. Sterling Educa- 
tional Films, 2hl East 3kth St., New York, N. Y. 10016. $63.00. 1972. 

M218 NickelsT -Dimes and Dollars . k f ilmstrips ~aHd cassettes". AcF~ProducZ 
tions, Inc., 35 W. h^th Street, New York, N. Y. 10036. $68.00. 
1975* 



FS-2,3,U Family Finances Filmstrip Series . 3 filmstrips. Money Makes Cents, 
Money Needs Managing, Money has Meaning. National Consumer Finance 
Assoc., 1000 Sixteenth St., N.W. , Washington, D. C. 20036. $18.00 
for set. 



F ? Owl Who Gave a Hoot. Film, color, 15 minutes. National Audio Visual 
Center, Washington, D. C. $1*2.00. 



F26 



Danger-Poison. Film, color, 13 minutes. AIMS Instructional Media 
Services, 626 Justin Ave. , Glendale, Ca. 91201. $185.00. 



F31 Economics — It's Elementary . Film, color , 10 minutes . AIMS Instructional 
Media Services, 626 Justin Ave., Glendale, Ca. 91201. $11*5.00. 
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F56 Trendsetter . Film, color, 6 minutes. Pyramid Films, Box 10^8, Santa 
Monica, Ca. 90^06. $90.00. 1970. 

I 4 '66 Wise and Responsible C onsumership . Film, color ±3% minutes. Centron Educa- 
tional Films, 1621 W. Ninth St,, Lawrence, Ka. jSOhh. $185.00. 1973. 

F70 Analyzing Advertising . Film, color, 13 minutes. Centron Educational 
Films, 1621 W. 9th Street, Lawrence, Ka. 660W. $195.00. 

You Are What You Eat . Film, color, 10 minutes. Barr Films, P. 0. 
Box 5667, Pasadena, Ca. 91107. ^j>l60.00. 



Gh Sharp Shopper . Board game for four. Gillum Book Co., Box U50U, Kansas 

City, Mo. 6bl2k. $5.25. 



Additional Curriculum Guides from: 

OHIO, Euclid 

IOWA, Iowa State University 
MICHIGAN, Wayne-Westland 
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VERTICAL FILE, TEACHING KITS AMD PROGRAMMED INSTRUC TION MATERIALS 

The Michigan Consumer Education Center maintains a collection of pamphlets 
from government, education, business and consumer organizations as well as 
newspaper and magazine articles on consumer topics. 

The Center also maintains a collection of Teaching Kits and Programmed "■ 
Instruction Materials. Check the Center's card catalog for title and sub- 
ject listing. • 



How to Design a Filing System f or Consumer Education Materials . Prepared by 
the Michigan Consumer Education Center. A copy is available free -from. the 
Michigan Consumer Education Center, 21 7A University Library, Eastern 
Michigan University, Ypsilanti, Mi. 1*8197. 
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BIBLIOGRAPHIES 



Consumer Education Bibliography . September 1971. Superintendent of Documents, 
U. S. Govt. Printing Office, Washington, D, C. 201*02. $1.00. 

Consumer Education Biblio graphy. State Employees Credit Union, 501 South 
Capitol Ave., Lansing, Michigan ^8933. Free. 

Consumer Infor mation Sources . August 1975- Michigan Consumer Education Center, 
217 A University Library, Ea stern Michigan University, Ypsilanti, Michigan 
!|8.L97. Free. 

Conner Product Information - <*n index of selec *^/ e ^f st P ^i C i f n i °^ c 

how to buy, use and take care of consumer P rO ^ C ^i 0Q Lat ^ee 
Documents Distribution Center, Pueblo, Colorado 81009- Free. 

Developing a Resource Center in Consu m er Education; An Annotated Bibliography ,. 
^Srb^an, Crank and Cochran. 1971. Northern Illinois University, 
Business Education Dept., Wirtz 323, DeKalb, 111. 60115. $2.00. 

Environmental Bibliography . U.S.E.P.A. Supt . of Documents, U. S. Govt. Printing 
Office, Washington, D. C. 201*02. 25<£. 

ERIC, Educational Resources Information Center Bibliography of Consumer 

~ Motion To pics from Research in Education . -1956 to March 1973- Compiled 

by Irene Hathaway. Avialable from Michigan Consumer Education Center, 

Eastern Michigan University, Ypsilanti, Michigan U8197- 

Home Appliance Education Bibliography of Industry Educ ational Aids. Associa- 
tion of Home Appliance Manufacturers, 20 North Wacker Drive, Chicago, 111. 
606061 Free. 

H P ,nnr P P Persons, 1975 Directory of: Michigan Colle g e s and U niversities . 

Michigan Consumer Education Center, 217A University Library, Eastern Michigan 
University, Ypsilanti, Michigan U8197- Free. 

Resource s on Adult Consumer Education . August 1976. Michigan Consumer Education 
— Center, 217A University Library, Eastern Michigan University, Ypsilanti, 
Michigan U8197- Free. 

Resources on Advertising . August 1975. Michigan Consumer Education Center, 
217A University Library, Eastern Michigan University, Ypsilanti, Michigan 
•»8l97. Free. 

• H onoured', -on Bil.inr.ual rVuisumer bUUxnnt ion. August 1976. Michigan Consumer 
Education Center, 217A University Library, Eastern Michigan University 
Ypsilanti, Michigan U8197 . Free. ' 



Resources on Consumer Information Sources . November 1975. Michigan Consumer 
Education Center, 2.17 A University Library, Eastern Michigan University, 
Ypsilanti, Michigan J|fl].97. Free. 

"tr'"- , ,' fl ^T 1 ' 1 ' - ' ,tt - ly lt/f ' J - m '^W> f."»nnumer Vacation C f;nt , r ?l 
IJruvornH.y ,. lb rary, Eantern Michigan University, Ypsilanti, Michigan k 



YA 
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Resources on Decision-Making . August, 1975. Michigan Consumer Education 
Center, 217A University Library, Eastern Michigan University, Ypsilanti, 
Michigan U8197 - Free. 

.Resources on Economics . August 1975- Michigan Consumer Education Center, 
2.17A University Library, Eastern Michigan University, Ypsilanti, Michigan 
l»0t<)7. I'Vof?. 

Ikruou ma:, i. n Kl emun bury _K<lucat ion . November 1975. Michigan (Wiiiimor K<Iik:m- 
Lion Center, ?MYA IJnivorui ty Library, Kutitorn Michigan University, Ypsilanti, 
Michigan U0i9Y. Kree. 



K^i:r,urec?s on Funerailn . August 1975. Michigan Consumer Education Center, 
PITA University Library, Eastern Michigan University, Ypsilanti, Michigan 
1*8197- Free. 

Resources on Gyps and Frauds . August 1975. Michigan Consumer Education 
Center, 217A University Library. Eastern Michigan University, Ypsilanti, 
Michigan Free. 

Reso urces on Health and Nutrition . August 1975- Michigan Consumer Education 
Center, 217A University Library, Eastern Michigan University, Ypsilanti, 
Michigan H8197- Free. 

Resources on Housing. August 1975. Michigan Consumer Education Center, 217A 
University Library, Eastern Michigan University, Ypsilanti, Michigan U8197- 
Free. 



Resources on Irinuran cn. November 1075 Mi m-,*; «.«v, n 



Resources in the Interdi sciplinary Approach to Teaching Consumer Education . 
September 1971*. Michigan Consumer Education Center, 217A University 
Library, Eastern Michigan University, Ypsilanti, Michigan U8197. Free. 

Res ources on Low- Income Consumer . November 4.975- Michigan Consumer Education 
Center, 21JA University Library, Eastern Michigan University, Ypsilanti 
Michigan koZ'Sf. Free. . 

Resourceson Metrics November 1975. Michigan Consumer Education Center, 

U,nver,ih.y I.il.riiry, Bantern Michigan Unl verity , Y,,h1 Hint! , M1«h1«nn MlOY 



August 1975- Michigan Consumer 
ideation Center, 217A University Library, Eastern Michigan University 
Ypsilanti, Michigan 1*8197. Free. un Ba « umversiiiy, 

Re £^f B IttT^ toe r;^a °- November 1 9 J5. Michigan Consumer Education 
S^ 2 "^? 7 LibraiV ' MtGhigan diversity, YpsUa^i? 
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Resources on Riphts and Responsibilities . August 1975. Michigan Consumer 
Education Center, 21TA University Library, Eastern Michigan University, 
Ypsilanti, Michigan *»8l97. Free. 



Resource?* on Sav.tnfls and Investments , November 1975.. Michigan Consumer 
Education Center, 21 JA University Library, Eastern .Michigan University, 
Ypsilunti, Michigan ^8197- Free. 



Resources in Values and Coals . July 1973- Michigan Consumer .Education Center, 
2.17A University Library, Eastern Michigan University ,' Ypsilanti , Michigan 
l|fll.9Y- Vvqc* 



Where to Write Tor Free and Inexpensive Consumer Education Materials . March 
1975. Michigan Consumer Education Center, 217A University Library, Eastern 
Michigan University, Ypsilanti, Michigan U8197. Free. 
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